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Entrematic Introduces New 
Amarr Lincoln and Hillcrest Models

NORTH CAROLINA - Entrematic has introduced new Amarr 
Lincoln LI3138 and Hillcrest HI3138 garage door models. 
The new doors will be available in July.
 “In response to dealer requests, we’re introducing two 
new residential Amarr 1-3/8” garage doors that are triple-layer, 
polystyrene insulated models with conventional hardware for 
easier installation,” Entrematic vice president of marketing 
Vickie Lents said. “The addition of a 1-3/8” thick door rounds 
out the Lincoln and Hillcrest value product offering and 
provides a fourth level of energy efficiency and noise control.”
 The Amarr Lincoln LI3138 and Hillcrest HI3138 have 
27-gauge steel front and back panels and an R-Value of 6.48. 
The doors also feature a new, improved coextruded combined 
bottom retainer/seal with soft vinyl on the leading edge to 
better seal against the section, mechanical fasteners for more 
secure attachment and T-Slots that allow for installation of 
additional weather seal as needed for long drops or uneven 
floors.
  The Amarr Lincoln LI3138 is available in traditional 
designs including Short Panel, Long Panel, Flush and Ribbed 
panel. Similarly, the Amarr Hillcrest HI3138 carriage house 
designs include Bead Board, Long Bead Board, Raised and 
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Our Contemporary series offers the look, feel and texture of real wood without the mainte-
nance issues. The door’s clean finish fills a growing demand for designer inspired products 

and offers uncompromising durability and function.
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Letters to the Editor regarding anything 
that you see in this newspaper or elsewhere 
in the industry are welcome. Letters should 
be approximately 200 words, and faxed to: 
THE EDITOR, Garage Door News, fax to 
866-838-2967. Please include your name 
and phone number. Your letter will appear 
anonymously if requested.

The Garage Door News
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Publisher: Dave Bussière
    gdn@kos.net
Editor:     Lucia Krupa
    lucia@garagedoornews.com
Administrative Support:  Accu-tel

The Garage Door News welcomes comments 
and suggestions. Letters to the Editor and  
articles are also welcomed. The Garage Door 
News is a monthly publication for garage door 
installers and manufacturers. The information 
included in this paper is intended solely for the 
use of the reader. No part of this publication 
may be reproduced in any matter without the 
expressed written  permission of the Editor. The 
ideas and suggestions expressed in this paper are 
those of the writers. KRUBUS INC. will not be 
liable for the use of the information, opinions 
or products expressed, advertised or otherwise 
contained herein.
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Double safety
Double security
Double cycles
Double satisfaction

Hermco’s superior double cable counter 
balance system for full vertical doors. 

 newtons.apple@newtons-apple.cawww.hermco.ca

TOLL FREE: 1-800 583-9903
TEL: 1-416 292-0699

SEND YOUR REQUIRMENTS TO:

FAX: 1-416-292-9800
|

TM

THE STRAIGHT UP DEAL!

HERMCO... 
the top guns of the door balancing profession!

Part#
MLC-K72

NEW!

855-931-3334 DevancoCanada.com

Miller Edge
Light Curtain 
Monitored, 6 ft

• IP67 (NEMA 6) waterproof housing, ideal for car washes
• Direct connection to Micanan, Manaras,
   Lynx and LiftMaster
• No external control box required
• Includes mounting brackets
• Scans up to 32’W and 6’H

  CALL FOR PRICING!
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LAST MONTH'S CASE & ANSWER

NOTICE TO CASE READERS:
All business cases in the Garage 

Door News involve fictitious 
companies facing realistic business 

problems.

 

The Case Page
Case 28-6 Answer:

Past issues of The Garage Door News are available at  
www.garagedoornews.com

Case 28-7: New Product Launch
 For over 20 years, GDN 
Doors has been the regional dis-
tributor for an operator manu-
facturer. GDN Doors' product 
offering spanned residential and 
commercial applications.
 GDN Doors has promot-
ed the operator brand. By every 
measure, this has been success-
ful. Sales have been strong. Re-
peat sales, often years later, have 
shown that the market is loyal 
to the operator brand and GDN 

Doors. Customers seem to associ-
ate GDN Doors with the operator 
brand. By and large, Bill, the gen-
eral manager of GDN Doors was 
pleased with the partnership.
 So Bill was excited when 
the operator manufacturer an-
nounced the introduction of a new 
opener. He hoped that it would 
strengthen his market position 
and increase sales.
 Bill was unsure, however, 
when he received the first of the 

new operators and the supporting 
material. It was not that there were 
any problems with the operator. 
It seemed solid and well-priced. 
The problem, Bill acknowledged, 
was difficult to explain: “I like the 
product, but I don’t understand 
how I sell it without simply rob-
bing sales from the other units I 
sell. And I don’t want to spend 
additional promotional dollars on 
openers that take away sales from 
my other openers – of the same 

brand.”
 How should Bill approach 
this issue? Is he likely alone in 
this concern? Is he misunder-
standing the situation? Should he 
speak to the manufacturer about 
this?

Case 28-6: Managing to Get Away
 When Bill started GDN Doors seven years ago, he was a hungry 
installer who worked every project he could get. 
 He had several years of installation and service experience, and 
quickly became comfortable with sales and marketing. He did some of 
the projects alone. For others, he hired people on a project basis.
 His success was slow. It was almost two years before he hired 
a full-time installer and his first real non-installation employee – part 
time invoicing, accounts receivable and accounts payable.
 Now, after seven years, the business is healthy and operations 
are stable. Bill's focus on gradual growth was supported by a hard 
working team.
 His family and friends repeatedly note that Bill hasn’t taken a 
real vacation since he started the business. His usual answer has been: 
“I don’t have the time to get away for a week or two.”
 But a comment from the owner of a local plumbing company 
recently had Bill thinking. 
 The fellow entrepreneur noted: “I know that it looks like you 
don’t have the time to leave. But you also don’t want to burn yourself 
out. Your company will really be in trouble if you’re too exhausted to 
work.”
 So Bill has decided to plan a vacation as an insurance policy 
– an investment in himself as a company asset. But how does he hand 
over management of the small company for the first time? Is it really a 
vacation if he has to check email and call in regularly?

 While this case seems to focus on the owner of a door company 
planning a single vacation, it actually addresses two additional issues – 
general work-leisure balance and delegation of duties. 
 As the case notes, it is important for an entrepreneur to get 
some time away from the business. It allows the person to rest and 
avoid burnout. Similarly, the weekly and monthly work schedule of an 
entrepreneur or manager would benefit from increased time away from 
work.
 And yet, the solution to both of these issues requires that there 
is an adequately trained person or people who can take over some of 
the duties while the manager is away – whether it be for the day or for 
two weeks. As such, this case becomes more focused on delegation and 
training than on scheduling.
 Bill, as the founding manager of the company, clearly has 
maintained an active and intensive role in the company’s operations. 
This is not negative, but he will need to develop a process that trains 
one or more people to take on responsibilities when he is away. And he 
will need to develop the trust in those people so that he can believe in 
their ability to keep the company on track in his absence…even if it is a 
more prolonged absence.
 This training and trust takes time. So, Bill needs to map out 
the core tasks and decisions he makes. He needs to identify the people 
who he trusts to make those same decisions. He also will likely need to 
establish formal policies that guide the team when he is not around.
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Wayne Dalton Adds New 
Painted Finish and Wood Grain Options 

TEXAS - Wayne Dalton has expanded its prod-
uct offerings with the addition of the new Terra 
Bronze painted finish and the Walnut and Mis-

sion Oak wood grain options. 
The new design choices provide 
homeowners and business own-

ers added customiza-
tion for a curb appeal 
boost. 
 Terra Bronze is a 
medium-brown painted 
finish available on resi-
dential Classic Steel 
Models 8300 and 8500, 
Carriage House Steel 
Model 6600, and com-
mercial ThermoMark 
Models 5150 and 5200. 
The new color is filling 
the gap for homeown-
ers and business own-
ers looking for a shade 
darker than taupe but not a dark, rich 
brown. 
 The new Walnut and Mission 

Oak wood grain options are 
available on Classic Steel Mod-
els 8000, 8100 and 8200 for all 
panel designs and are applied in 
a unidirectional pattern. Walnut 
is the darkest brown wood grain 
option available, while Mis-
sion Oak is slightly lighter and 
has red and orange undertones. 
These two wood grain colors are 
also available in a bi-directional 
pattern on select Model 8300 
and 8500 panels. 
 “We wanted to produce 
design choices that will comple-
ment a variety of commercial 
and residential doors for a long 
time to come. The Terra Bronze 
painted finish, and Walnut and 

Mission Oak wood grain options are sure to 
be favorites,” said Wayne Dalton Senior Brand 
Manager Sarah Schram.Terra Bronze painted finish

Walnut wood grain

Mission Oak wood grain
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CAR LEASING
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INSURANCE
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FURNISHINGS
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SUBSCRIPTION 

SAVINGS

REAL ESTATE 
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ASSISTANCE/

TRAVEL 
SERVICES 

TIME PLANNERS
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DISCOUNTS

UNIFORMS

2800-14th Avenue, Suite 210
Markham, ON   L3R 0E4

Tel: 905-814-9260
Fax: 416-491-1670

Email: sherry@associationconcepts.ca

Recessed panels.
 Entrematic is offering the new 
Amarr doors in 12 colors: True White, 
Almond, Wicker Tan, Sandtone, Terratone, 
Dark Brown, Hunter Green, Gray, Charcoal 

AMARR (Cont'd)

Carlo Gavazzi  Introduces the 
IO-Link Smart Configurator

 

ONTARIO - Carlo Gavazzi recently 
announced the launch of the IO-Link Smart 
Configurator.  
 The IO-Link Smart Configurator 
provides a means to configure any IO-Link 
sensor with a wireless device that, in essence, 
replaces the need to program via a USB 
IO-Link Master connected to a PC or via a 
network connected master device. This device 
is portable and could be used anywhere such 
as on the plant floor or in the office. 
 The device is battery powered and 
equipped with WiFi for IODD files download so, there’s no need for power or a laptop.

Gray, Golden Oak, Walnut and Mahogany. 
Glass options include Clear, Clear Insulated, 
Obscure, Frost, Dark Tint and DecraGlass. 
The doors are available with a standard 
offering of window inserts and optional 
decorative hardware.



www.geniecompany.com

CONNECTED

INTEGRATED WI-FI
NEW Genie’s 140 volt motor openers now available with 

integrated Wi-Fi Aladdin Connect® to give you smart 
AND powerful options for your customers.

* When compared to industry standard, 12V motors

Special update for Genie residential openers 
regarding California Senate Bill 969
Genie offers multiple battery backup 
options throughout its entire residential 

opener line-up to meet California’s new 
BBU law for openers.
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SUPERIOR DESIGNS
SUPERIOR PRODUCTS
SUPERIOR QUALITY!

 
Advanced Plastic Corporation leads the way as the only manufacturer 
to offer a complete line of weatherseals and gaskets for the overhead door 
industry. Our superior co-extrusion process guarantees the fi nest and most 
durable weatherseals available. Our superior customer service will go 
above your expectations by meeting just-in-time demands and earning your 
business. Our products don’t just fi nish the job 
but add value to your overhead garage door.

WWW.ADVANCEDPLASTIC.COM
3725 W. LUNT • LINCOLNWOOD, IL 60712
Phone: 800-708-7527 • Fax: 847-674-2072

All products available from these reliable distributors!

For complete information call or visit our website...

Bottom Seal Combo Btm. Seal Retainer Rolled Door Stop

Door Stop (11 Colors) Guide Seal Top Cap

Reverse Jam Angle Seal Rolling Steel Bottom Seals Reverse Jam Seal

Threshold SealTop SealSpring Filler

12-E

Canadian Housing 
Starts Trend Decreased 

in May
ONTARIO - The trend in housing 
starts was 201,983 units in May 
2019, compared to 205,717 units 
in April 2019, according to Canada 
Mortgage and Housing Corporation 
(CMHC). This trend measure is a 
six-month moving average of the 
monthly seasonally adjusted annual 
rates (SAAR) of housing starts.
 "The national trend in 
housing starts decreased in May 
as a result of continuing decline in 
the trend for single starts as well 
as a decline in the trend of multi-
unit starts that follows gains in this 
segment in recent months, in urban 
areas," said Bob Dugan, CMHC's 
chief economist. "The decrease in 
the trend of multi-unit starts reflects 
a decline in the SAAR level of 
multi-unit activity in May from the 
unusually elevated level registered 
in April, which leaves multi-unit 
SAAR starts closer to its 10-year 
average."
Monthly Highlights
Vancouver
 Vancouver Census 
Metropolitan Area (CMA) housing 
starts saw a strong increase in May, 
with multi-family construction 
accounting for 90% of total 
starts for the month. Two thirds 
of the new units were located in 
Burnaby, Surrey and Coquitlam, 
which together saw a number of 
condominium and rental apartment 
projects get underway. So far 
this year, total housing starts are 
10% higher than they were in the 
same period in 2018 as developers 
and municipalities move to meet 
demand from the region’s growing 
population.
Kelowna
 Housing starts in the 
Kelowna CMA declined in May, 
relative to the same month last year, 
continuing the downward trend 
seen in the previous three months. 

Overall, housing starts were down 
approximately 44% in the first 5 
months of 2019, relative to the same 
period last year. This downward 
trend comes on the heels of a slower 
pace of population growth allowing 
the existing home market to return 
to balanced conditions.
Calgary
 Housing starts trended 
lower in May after a slight up-tick 
the month prior. New construction 
activity in the market remains 
relatively low as builders continue 
to adjust to sustained levels of 
elevated inventory and soft demand.
Edmonton
 Housing starts trended 
lower for all unit types except semi-
detached which experienced a slight 
increase in May. The slowdown 
in starts continued to reflect the 
amount of unsold inventory on the 
market, particularly among single-
detached units.
Brantford
 Overall starts trended down 
in Brantford due to lower trending 
single-detached and row starts. 
However, despite the slowdown, 
row starts remain at a higher than 
usual level. New single-detached 
home prices continue to rise, making 
new rows increasingly appealing to 
buyers who are looking to purchase 
an affordable low-rise home.
St. Catharines-Niagara
 Total housing starts in 
the St. Catharines-Niagara CMA 
trended up to reach a near 30-
year high in May. The townhomes 
sector was a clear leader, where 
the pace of new construction has 
accelerated the most, accounting 
for 40% of total new home 
construction trend this month. Price 
weary buyers from more expensive 
nearby communities continue to 
fuel demand for new homes in St. 
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Catharines-Niagara.
Toronto
 Total housing starts trended 
lower during May in the Toronto 
CMA with declines being recorded 
across all types of homes. High 
homeownership costs continue to 
weigh on the demand for single-
detached and row houses thus 
resulting in fewer low-rise home 
starts. Strong pre-construction 
sales of condominium apartment 
units over the past two years will 
continue to translate into starts over 
time at a varied pace, despite their 
starts trending lower in May.
Ottawa
 Housing starts trended 
slightly higher in May because 
of higher row starts. Year-to-date 
actual starts are up 14% relative to 
the same period last year due mainly 
to a rise in condominium apartment 
starts while single-detached homes 
declined. Rising ownership costs are 
shifting demand toward relatively 
more affordable dwellings and 

tight resale market conditions are 
encouraging builders to increase 
supply of condominium apartment 
units.
Gatineau
 From January to May, 
residential construction in the 
Gatineau area reached a five-
decade record high. This strong 
increase was attributable mainly 
to the rise in rental housing starts 
in the Plateau neighbourhood. The 
aging of the population and the 
low vacancy rate have continued to 
stimulate starts of this type in the 
Gatineau area.
Montréal
 Total housing starts in 
the Montréal area in the first five 
months of this year increased 
compared to the same period 
last year. This gain was solely 
attributable to rental housing 
construction, as condominium and 
single-family home starts recorded 
decreases. The low vacancy rates 
in the conventional rental market 

and the greater proportion of young 
households now opting for rental 
housing have kept stimulating 
rental housing starts. Seniors’ 
rental apartment construction has 
also posted strong growth since the 
beginning of the year.
Halifax
 Residential construction in 
Halifax continues to trend upwards 
as the total number of housing 
starts year-to-date increased by 
48% compared to the same period 
last year. While the apartment 
segment has been dominating 
the growth in construction so far 
this year, in May, single-detached 
starts recorded a strong uptick, 
expanding by 69% year-over-
year. As sales remain elevated 
in relation to the number of new 
listings, demand for additional 
supply is supporting the new home 
construction market.
Prince Edward Island (PEI)
 Total housing starts in PEI 
were 60% higher in May driven 

primarily by higher apartment 
starts in response to the record 
low vacancy rate. The PEI 
economy continues to outperform 
the other Atlantic provinces, 
driven primarily by increased 
capital project spending as well 
as strong population, income and 
employment growth.
 CMHC uses the trend 
measure as a complement to the 
monthly SAAR of housing starts 
to account for considerable swings 
in monthly estimates and obtain a 
more complete picture of Canada’s 
housing market. In some situations, 
analyzing only SAAR data can 
be misleading, as they are largely 
driven by the multi-unit segment 
of the market which can vary 
significantly from one month to the 
next.
 The standalone monthly 
SAAR of housing starts for all 
areas in Canada was 202,337 units 
in May, down 13.3% from 233,410 

CANADIAN HOUSING (Cont'd)

Continued Page 14

Learn more about our High Speed Doors at
wayne-dalton.com

HAVE A NEED FOR SPEED?
Wayne Dalton’s newest high speed doors are our most 

powerful yet with a springless barrel built for more than 

1 million cycles and a preassembled headplate for easy 

installation. Model 888 ADV-Xtreme is built for durability 

and offers a dual-walled solid aluminum curtain capable 

of withdstanding hurricane-force winds. Model 889 

ADV-Xtreme is a full-view metal door with clear vision, 

scratch-resistant panels and is made for applications 

where aesthetics and visibility are a priority.

Model 889
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Hardware      Access Systems

Cylinders & Keys

50 Sovereign Court Unit B
Woodbridge, Ontario L4L 8M1

Phone: (905) 761-6400
Fax:  (905) 761-6424

canadafiredoorandframe.com

Schweiss Doors Provides Bifold Doors 
Disguised as Cladding on Café-Kiosk

MINNESOTA - The San Francisco 
Civic Center is distinguished by its 
many beaux arts-style government 
buildings and performing arts 
venues. The area has undergone 
a noticeable revitalization, 
including the Bi-Rite Café.
 The cladding design on 
the 640 square foot sandwich and 
ice cream kiosk consists of laser-
cut stainless-steel panels as part 
of designer bifold liftstrap doors 
from Schweiss Doors. The five 
doors, designed by WRNS Studio 
of San Francisco, open on all sides 
of the kiosk. When closed, they 
blend into the building design so 
passersby can’t really see there 
are doors there.
 “We worked with Zahner, 
based in Kansas City, who 
fabricated the panels using our 

custom perforation design, which 
was inspired by some of the 
other metal work at the Civic 
Center, mostly what you see on 
City Hall,” says Hattie Stroud, 
a WRNS Studio architect. “It’s 
a modern interpretation of these 
historic patterns.”
 The doors remain open 
during business hours and 
then can be locked shut with 
an automatic latching system 
to protect contents when not 
in operation. The largest door 
measures 49 feet, 4 inches wide 
by 12 feet tall, while the four 
other liftstrap doors vary in size 
from 16 feet, 8 inches to 12 feet, 
11 inches in width. They all 
feature weatherproof electrical 
and stainless steel windrails.
 “I think the owners were 

happy with the doors,” 
Stroud says. “We are 
increasingly using 
big overhead doors 
because with the 
climate in our area, 
people really like to 
be able to open up a 
cafeteria or school 
space adjacent to an 
outdoor space. On this 
particular project, we 
used Schweiss because 
we felt the straps 
would be more reliable 
from a maintenance 
standpoint in the long 
run.”
 Installation of 
the bifold doors was 
completed by ABS 
Builders Inc., a gen-
eral contractor from 
Maxwell, Calif., the 
same firm that installed the five 
large doors from Schweiss Doors 

on the new Kings Stadium Gold-
en 1 Center in Sacramento.
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Entrematic Rolls Out 
Amarr Olympus OL3138 

and Designer’s Choice 
DC3138

NORTH CAROLINA - Entrematic has expanded the availability of the 
1-3/8” polyurethane Amarr Olympus OL3138 and Designer’s Choice 
DC3138 to all markets: door center and factory-direct customers.  
 “The Amarr Olympus and Amarr Designer’s Choice are available 
to dealers using Amarr Dealer e-Tools, including Express, OnSite and 
WebCat,” Entrematic vice president of marketing Vickie Lents said.  
 Both door models feature three-layer construction (steel, 
insulation and another layer of steel) are 1-3/8” thick and have 
polyurethane insulation with an R-Value: 14.46. The 1-3/8” doors are 
available in True White in 8-, 9- and 16-foot widths and 7- and 8-foot 
heights. Olympus OL3138 can be ordered in flush and short panel 
designs, while Designer’s Choice DC3138 is offered in bead board. 
They come with a Limited Warranty that includes Lifetime Finish and 
5-Year Workmanship & Hardware.
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P L A C E  Y O U R  O R D E R  T O D A Y .

T o d a y ’ s  h o m e o w n e r s  e x p e c t  t o  g e t  m o r e  o u t  o f  t h e i r  g a r a g e .
W h e t h e r  t h e y  n e e d  s t o r a g e  s p a c e  o r  w a n t  a  h o m e  g y m ,  o u r
m o s t  a d v a n c e d  w a l l - m o u n t  g a r a g e  d o o r  o p e n e r  m a k e s  i t  p o s s i b l e .
A n d  i t  c o m e s  f u l l y  e q u i p p e d  w i t h  t h e  l a t e s t  i n  s m a r t  f e a t u r e s
f o r  t h e i r  h o m e . 

 © 2019 The Chamberlain Group, Inc. All Rights Reserved. LiftMaster, the LiftMaster logo, myQ and the myQ logo are 
 registered trademarks of The Chamberlain Group, Inc. 
 Wi-Fi® is a registered trademark of Wi-Fi Alliance
 Smartphone not included. Application screens may vary. Cellular data or Wi-Fi connection required.
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www.garagedoornews.com

Monthly New U.S. 
Residential Construction 

for May 2019
WASHINGTON, D.C. - The 
U.S. Census Bureau and the U.S. 
Department of Housing and Urban 
Development jointly announced 
the following new residential 
construction statistics for May 
2019:
Building Permits
 Privately-owned housing 
units authorized by building 
permits in May were at a 
seasonally adjusted annual rate 
of 1,294,000. This is 0.3 percent 
(±1.3 percent) above the revised 
April rate of 1,290,000, but is 
0.5 percent (±1.4 percent) below 
the May 2018 rate of 1,301,000. 
Single-family authorizations in 
May were at a rate of 815,000; 
this is 3.7 percent (±1.2 percent) 
above the revised April figure of 
786,000. Authorizations of units in 
buildings with five units or more 
were at a rate of 442,000 in May.
Housing Starts
 Privately-owned housing 
starts in May were at a seasonally 
adjusted annual rate of 1,269,000. 

This is 0.9 percent (±12.9 
percent) below the revised April 
estimate of 1,281,000 and is 4.7 
percent (±8.9 percent) below 
the May 2018 rate of 1,332,000. 
Single-family housing starts in 
May were at a rate of 820,000; 
this is 6.4 percent (±9.5 percent) 
below the revised April figure of 
876,000. The May rate for units in 
buildings with five units or more 
was 436,000.
Housing Completions
 Privately-owned housing 
completions in May were at a 
seasonally adjusted annual rate 
of 1,213,000. This is 9.5 percent 
(±13.7 percent) below the revised 
April estimate of 1,340,000 and is 
2.8 percent (±9.1 percent) below 
the May 2018 rate of 1,248,000. 
Single-family housing completions 
in May were at a rate of 890,000; 
this is 5.0 percent (±12.7 percent) 
below the revised April rate of 
937,000. The May rate for units in 
buildings with five units or more 
was 319,000.

units in April. The SAAR of urban 
starts decreased by 14.4% in May to 
186,946 units. Multiple urban starts 
decreased by 18.5% to 141,851 
units in May while single-detached 

urban starts increased by 1.8% to 
45,095 units.
 Rural starts were estimated 
at a seasonally adjusted annual rate 
of 15,391 units.

CANADIAN HOUSING (Cont'd)

servicespring.com 
800.752.8522

Experience the difference 
of Service Spring.

at the 

service
that

door.
stop 

Direct Burial Loop
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MARKETING

Understanding the Role 
of Social Media Influencers
There is growing talk of social media Influencers. Influencers are people who have enough online 
followers to be of interest to companies that want their product promoted. But understanding who 
Influencers are, the role they play and how businesses can use them is something that many people 
have trouble understanding. 

By Dave Bussière

An Influencer is an online 
personality that literally 
influences the behaviors 

and purchases of others who follow 
them online. There are celebrity In-
fluencers, like the Kardashians, but 
that is not the actual growth point of 
the market. The Kardashians would 
be considered Mega-Influencers. 
With millions of online followers, 
their views impact a broad range of 
people. And their views can also be 
mentioned by other media. 
 While definitions dif-
fer, Macro Influencers have a 
large follower network (500,000-
1,000,000), and typically boast 
strong ‘like’ measures (people like 
and trust them). They tend to be 
trendy and cover a wide range of 
consumer purchases and behaviors. 
 More interesting, perhaps, 
are Micro Influencers (approxi-
mately 100,000 followers) and 
Nano Influencers (1000-10,000 
followers). As you move smaller, 
the level of focus increases. Nano 
Influencers tend to speak about a 
very specific range of goods/ac-
tions or speak to a very specific 
demographic. As you move from 
Macro to Micro to Nano Influenc-
ers, the levels of trust typically also 
increase. The smaller Influencer is 
closer and closer to the people who 
they influence in behavior, values 
and interests.

 In many ways, this is not 
new. People have traditionally fol-
lowed trends suggested by celebri-
ties (Oprah was a Mega Influencer 
before the internet). And people 
looked to sports stars, peers, cous-
ins and parents for ideas and advice. 
The difference now is that social 
media removes geography from 
the situation. A 
couple who has 
recently bought 
a first home can 
look for advice 
from others who 
blog about their 
first home expe-
rience. 
 Much of 
the Influencer 
role began in the fashion, music 
and arts worlds. This also meant 
that the pioneering Influencers 
were female. Men are increasingly 
becoming Influencers and the influ-
enced.
The Role They Play
 Influencers play three main 
roles. 
 First, they offer a source of 
ideas. In a non-intrusive way, peo-
ple can learn about the product ex-
periences and evaluations of some-
one they trust or like. In fact, they 
can seek out multiple sources. The 
more the sources agree (on brand or 
attribute importance), the stronger 

the effect. These ideas can inspire 
the individual to shop in traditional 
stores, online stores, etc.
 Second, Influencers can 
introduce new products. Often 
companies send Influencers free 
products for evaluation. The post-
ed product evaluations can open a 
product category or brand to a new 

demographic . 
An Influencer 
with 10,000 fol-
lowers on home 
i m p r o v e m e n t 
who posts in a 
blog: “Just used 
the [product cat-
egory] by [brand 
name]. Loved 
using it. Worked 

EXACTLY how I wanted. Saved 
me four hours of work and even 
more trips to the hardware store,” 
will impact sales of the product and 
brand choice.
 Finally, Influencers can im-
pact projects. Even without endors-
ing a brand, they can highlight, for 
example, the benefits of thinking 
that the garage is a workplace as 
well as a place to park a car. This 
new perspective begins to drive 
new projects and purchases.
Marketing Use
 Brand manufacturers will 
likely be the first users of Influenc-
ers in the door industry. They have 

products that can be sampled and 
potentially endorsed by Influenc-
ers. This can have national and re-
gional impact on demand for a spe-
cific brand. 
 Sometimes this is purely 
luck. A blogger with a solid follow-
ing uses a product and loves it. So 
they talk about it.
 At other times, the company 
seeks out the right Influencer and 
provides the product free of charge 
for evaluation. Marketing-wise this 
is very similar to traditional mar-
keting efforts that saw automotive 
journalists get to test drive vehicles 
pre-launch.
 At times, a company may 
actually pay an Influencer for the 
review. Because the value of the In-
fluencer’s endorsement is based on 
credibility with the follower-base, 
strong Influencers explain to their 
followers when they have been 
paid. This is like a celebrity endors-
er. People understand that movie 
star X was paid by company Y.
The Future
 The role of Influencer will 
likely increase in the future. This 
is especially true in the residential 
door industry where Millennials 
are moving up into the home buy-
ing and renovating market. As this 
and later generations age, the pow-
er of online ideas and endorsements 
will rise.

As you move from 
Macro to Micro to 

Nano Influencers, the 
levels of trust typically 

also increase.
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Genie Expands Smart Opener Capabilities
for Aladdin Connect App

OHIO - The Genie Company recently 
announced that its Aladdin Connect smart 
garage door openers and controllers have 
become even smarter. Aladdin Connect is 
now compatible with Google Assistant and 
Amazon Alexa.  
 Genie’s Aladdin Connect app 
provides many features such as time-based 
rules and virtual keys that provide access 
to friends, family or service personnel. By 
adding Google Assistant and Amazon Alexa 
to its technical capabilities, homeowners 
can now use their home automation device 
with the Aladdin Connect garage door 
opener platform. As part of continual 
development, Aladdin Connect has recently 
been integrated into many Genie garage 
door openers. 
 In addition, Genie offers an Aladdin 
Connect stand-alone kit that can be added 
to most garage door openers produced after 
1993, provided they have functional garage 
door safety sensors. This kit can change 
an ordinary opener into a smart garage 
door opener. The Aladdin Connect app is 

free once you have the system. The app is 
available from Google Play and the Apple 
App Store.
 “The integration of these platforms 
with our Aladdin Connect App brings our 
smart openers to a new level,” said Josh 
Funk, Residential Product Manager at 
Genie. “Homeowners have never been able 
to communicate and control their garage 
door openers in quite such a dynamic way.” 

Raynor Launches 
New Website

ILLINOIS - Raynor 
has recently launched 
their new website. 
 R a y n o r. c o m 
has an updated con-
temporary design with 
a mobile friendly lay-
out, creating a more 
enjoyable user expe-
rience. The company 
notes that the updated 
website contains the 
same information in an easy to navigate inter-
face utilizing the header with convenient drop-

down menus to quickly get to the page you want 
to find.
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800-567-1647

HGTV Show Hidden Potential to Feature 
Wayne Dalton Garage Doors

TEXAS - HGTV’s show Hidden 
Potential will include four homes 
fitted with a variety of Wayne 
Dalton doors on its second 
season. Hidden Potential follows 
California builder and designer 
Jasmine Roth as she transforms 
builder-basic houses into custom 

dream homes by giving them 
features that stand out from the 
crowd. 
 “Through Hidden 
Potential, viewers have the 
opportunity to see how a new 
garage door can completely 
transform the exterior of a home. 

Plus, garage door replacements 
can help increase the overall 
value of one’s home at the time 
of resale,” said Wayne Dalton 
Senior Brand Manager Sarah 
Schram. “We love working with 
building and design experts like 
Jasmine who help clients see 

Registration is Open for CODA 2019 
Western Regional Door and Gate Show 

the beauty of well-planned curb 
appeal.” 
 Wayne Dalton indepen-
dent dealer All County Doors, 
who has been in business operat-
ing throughout Southern Califor-
nia since 1991, installed each of 
the doors. 

NEVADA - Exhibitor and Attendee 
registration is now open for the 
CODA 2019 Western Regional 
Door and Gate Show. This is the 
longest running and largest trade 
show on the west coast focused 
exclusively on the door/gate 

operator and access industry. 
 This year’s event will 
be held at The Orleans Hotel & 
Casino, in Las Vegas NV, October 
4 & 5, 2019. CODA encourages 
door dealers to join manufacturers 
and industry professionals 

from across North America in 
presenting products and services 
at the largest West Coast event of 
the year. Network with installers, 
distributors, and manufacturers at 
the Bowling Tournament October 

4th. There will be several training 
seminars from manufacturers and 
IDEA certified training and testing 
programs. For more information 
visit the CODAOnline.org website, 
tradeshow section. 
 

Overhead Door Brand 
Receives 

Women’s Choice Award
TEXAS - For the eighth consecutive 
year, Overhead Door Brand has 
earned the 2019 Women’s Choice 
Award by WomenCertified for 
‘America’s Most Recommended 
National Garage Door Brand’— an 
honor based on customer ratings 
and a national survey distributed 
to more than 100,000 women. 
 “For years, women have 
been recognized as the world’s 
most powerful consumer through 
a combination of buying power 
and influence. Being consistently 
honored as ‘America’s Most 

Recommended National Garage 
Door Brand’ speaks volumes to 
the effort we set forth each day 
to ensure complete customer 
satisfaction and further proves 
that we are the garage door brand 
consumers can trust,” said Ali 
Isham, Senior Brand Marketing 
Director for Overhead Door 
Corporation.
 The Women’s Choice 
Award survey rates products 
from a wide variety of industries, 
including beauty and wellness, 
retailers and automotive. 

Past issues are available at  
www.garagedoornews.com
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New Hörmann 
Service Support App 

Available
PENNSYLVANIA - Hörmann 
High Performance Doors has 
launched a new service support 
app. It is  available on the App 
Store and Google Play.  The app is 
configured to help technicians who 
service and install Hörmann high 
speed, high performance doors, 
with initial door installation as 
well as with resolving errors and 
malfunctions in the field, without 
having to call into the company’s 
technical support department. This 
reduces downtime for the customer. 
A specific fault code that appears 
on the door control box LED 
screen may be entered into a text 
field on the app homescreen, and 

the issue and solution immediately 
appear.  
 The company notes that 
new installers will appreciate 
the Quickstart Guide which lists 
common start-up tasks and settings 
for fast and efficient commissioning 
of new door installations. A 
complete parameter list with 
clear explanations is available.
Wiring diagrams and schematics 
for control boxes and activations 
may be rotated and expanded for 
a clear view of important details. 
App users still have the option to 
call into technical support with the 
press of a button if they exhaust 
efforts within the app content.

Safe-Way Hosts 
Annual Open House

INDIANA - Safe-Way Door 
enjoyed meeting with their dealers 
at their Murfreesboro TN, Nixa 
MO and Warsaw IN locations this 
spring.
 “Our open houses are al-
ways a fun time to connect with our 
dealers and review new products, 
innovations and future business 
plans, according 
to Sonny Nemitz, 
general manag-
er of Safe-Way 
Door.
 The ac-
tivities of the day 
included tours, 
a catered BBQ 
lunch and ven-
dor presentations. 
Door prizes, spe-
cials on doors and 

accessories capped off a fun filled 
day.
 Safe-Way had new product 
on display as well as accessibility 
to all the Safe-Way team members 
so that dealers could meet 
personally with the people that 
they deal with on phone or email 
on a daily basis.

RISE.
ABOVE THE REST

WWW.LYNX-NSW.COM

With Napoleon/Lynx Commercial Operators
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CLASSIFIEDS
WISCONSIN COMPANY SEEKING

INSTALLERS & TECHNICIANS
Joe Wilde Company, located in 
Southeastern WI, proudly serving 
customers since 1945 has several 
opportunities for both Residential and 
Commercial Garage Door Installers 
and Technicians. Joe Wilde Company 
provides a fun, flexible, family orientated 
atmosphere where employees are treated 
with loyalty and respect.
•Competitive Pay
•Full Benefits Package Including: Health 
Insurance, Vacation, Paid Holidays, 
401(k) and Profit Sharing
For immediate consideration please 
contact us with work history to any of the 
following: Email: work@joewilde.com

Phone: (262) 439-6905.
www.joewilde.com

The Lighter Side
FOR SALE

If you are currently in the Residential 
Garage Door business in the Southern 
California area, and would like to 
add 100 K of net profit in the next 12 
months? Call or Email: Art Morgan, 
Owner @ unclearte@aol.com / or / 
714-396-5429  Lets Talk !

CLASSIFIED ADS ARE FREE 
E-mail your ad to: gdn@kos.net

*GROWING WHOLESALE 
GARAGE DOOR COMPANY *

* HAS MULTIPLE OPPORTUNITIES 
AVAILABLE*

** Outside Sales Representative for 
Oklahoma / North Texas region.  Must be 
in or willing to relocate to the Oklahoma 
City area. Industry knowledge and 
corresponding sales experience required.
** Distribution Center Manager / General 
Manager for future expansions. Multiple 
management positions available.  Garage 
door and distribution center experience 
required.
*Health & Dental Insurance, Vacation, 
401(k) available.
Email resume highlighting the required 
experience to:  acareer45@gmail.com

Experienced Installer 
Live and work in the beautiful Okanagan 
Valley in southern B.C. Canada's only 
desert. WINE COUNTRY DOORS has 
an immediate opening for an experienced, 
reliable installer. Must have own truck 
and tools. Reliable and punctual. Must 
have a good attitude and be able to work 
overtime when required. Please apply 
with Resume' and references via E-mail 
to:

winecountrydoors@gmail.com

Garage Door Business For Sale
Well established residential garage door 
business with great reputation in Uxbridge, 
Ontario for sale. Owner retiring. Profitable 
as is but lots of room for expansion. For 
more info contact Alan at email:

uprightdoorservice@hotmail.com

Experienced Sales Representative 
Seeking an experienced commercial 
and industrial overhead door sales 
representative. Our company is based 
out of Mississauga, ON and we service 
the GTA and its surrounding regions. 
Leads will be given to this individual 
but generating sales and finding new 
customers will be expected. We are 
looking for a self motivated individual 
that can work independently and in a 
team setting. This position is salary and 
commission based and includes health 
benefits and allowances. Please contact us 
to inquire further and if you believe if you 
are the next addition to our team: 

info@candoor.ca
call or text 647-881-7447

CLASSIFIED ADS 
ARE FREE 

E-mail your ad to:  
gdn@kos.net

CLASSIFIED ADS 
ARE FREE 

E-mail your ad to:  
gdn@kos.net

FOR SALE:  COCHISE GARAGE 
DOOR COMPANY LLC Est 1987

3RD GENERATION TECHNICIAN/
OWNER RETIRING after 50+ years of 
Service. Located in Sierra Vista, South-
east Arizona, Cochise Garage Door 
Company LLC is Cochise County's first 
and ONLY full time residential garage 
door company. This is a service and re-
pair business requiring technical training 
in electronic troubleshooting on all ma-
jor brands of residential garage door op-
erator systems. Owner willing to pass on 
over 50 years of training and experience. 
Sale includes: Ford F150 pick up truck, 
set up for service, repair, and installation 
of garage doors and garage door opera-
tor systems. Complete inventory of new 
repair parts from A to Z. Dealer for 50 
years with MVP, 30 years with Wayne 
Dalton, Chamberlain and Genie, and 
10 years with Linear and GTO. Com-
plete customer listing with over 3000 
entries including many repeat custom-
ers for yearly service, repairs, and sales. 
Also do work for many local and out of 
town real estate companies. Outstand-
ing reputation for customer service and 
professionalism leading to many, many 
customer referrals. Complete Training is 
negotiable. COMPANY IS DEBT FREE 
and ready to expand. Do not miss this 
GOLDEN opportunity!

For more information call:
520-378-9326 or

EMAIL:  trisickels@msn.com

JUNEAU, ALASKA
Garage Business For Sale
Land-Business-Buildings

28 years in Business
Owner retiring

(907)789-0862  Office
(907)321-1204  Cell

**Serious Inquiries Only, Please**

Business for Sale
Business is nearly 50 years old 
and located in great town of nearly 
20,000 people. We do residential and 
commercial entry doors, garage doors 
and glass.  We service a 50 mile radius 
of Frankfort Indiana. Will sell for 
$500,000. Business will be debt-free. 
Email: doorpro1735@yahoo.com.

Garage Door Company in North 
Texas Grayson County for sale 

We do garage doors as well as custom 
gates, annual sales $215,000 and it 
comes with the 2011 3500  HD Z-71 
truck with 170,000 miles and Trailer. I 
have lots of door and gate parts to go 
with as well as some equipment. Will 
include Miller Bluestar 225 (needs carb 
gasket), Millermatic 175, Lincoln 120 
Generac 4000 generator, old Black 
and Decker chop saw, Stihl chop saw, 
concrete mixer, hot water pressure 
washer and more. Price $185,000, for 
more info contact me at: 

gatesofiron@msn.com or 
call/text 903-647-0876

OUTSIDE TERRITORY SALES 
REPRESENTATIVE

Alpine Overhead Doors is seeking an 
Outside Territory Sales Representative 
to cover the Northeast sales territory. 
Individual must be eager to represent and 
promote the sales of rolling steel doors, 
operators and door parts. Experience in 
the rolling steel door industry is highly 
preferred. We have a full product line 
and a large prospect database which 
would allow an aggressive sales rep the 
ability to earn excellent compensation 
and company benefits. If interested 
in a rewarding career with a growing 
door manufacturer, kindly submit your 
resume to: 

employment@alpinedoors.com.
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These questions are real, and the answers are provided by other internet users, not by the Garage Door News. We are printing 
these questions to let the industry know what types of information people are looking for about garage doors and garage door 
openers. The answers will give you an idea of what type of "neighborly advice" is being given out.

THIS MONTH'S QUESTIONS

NOTE: These questions and answers are from various home im-
provement newsgroups on the internet. These questions are real, and 
the answers are provided by other internet users, not by the Garage 
Door News. We are printing these questions to let the industry know 
what types of information people are looking for about garage doors 
and garage door openers. The answers will give you an idea of what 
type of "neighborly advice" is being given out. 

FROM 
THE
WEB

QUESTION 1:     Garage door won't close
QUESTION 2:     Programming a garage door opener car button
QUESTION 3:     Life span of a garage door opener
QUESTION 4:     Noisy new garage door

These questions and answers are 
from Quora.com

QUESTION 1:
What could be wrong? My garage 
door will not close all the way 
without holding the wall button 
until it closes. The light blinks 
and it opens fine, but it won't close 
properly.

QUESTION 1, ANSWER 1:
Either cobwebs and/or leaves 
are blocking the electric eye, 
or the bottom panel has warped 
into the garage so that the handle 
is blocking the electric eye, or 
something is warped or out of 
alignment so that the downward 
force is not enough to actually 
close the door.

 Look for leaves and 
cobwebs on the door and pulleys.
 Pull the emergency cord 
after the door is down and lift and 
lower the door manually. Do this 
to detect any binding or resistance 
to movement.
 There is a limit on the 
“down” force to stop the travel if 
an obstruction is possible.
 The bottom panel is in 
contact with the ground and may 
warp over time. We had a plywood 
door that warped and bowed in. I 
was able to shift the electric eye 
sensors to the garage-inside side 
of their brackets to keep the handle 
from cutting the beam. They were 
moved another inch into the 
garage. 
 This worked while a 

replacement door was ordered and 
delivered.

QUESTION 2:
How do I program the garage 
door buttons in my car without the 
handheld opener?

QUESTION 2, ANSWER 1:
If it is like my car and opener, the 
handheld opener is used to “teach” 
the car what dialect to use. Then 
the “learn” mode on the opener 
motor is used to learn the signal 
from the car's remote.
 If you still have the old car, 
or if you have a wireless keypad 
for the garage door, then you may 
be able to use them to teach the 
signal.
 If you live in a housing 
development, you may find that 
all your neighbors have the same 
system. You can ask their help, 
using their controller. It will go 
easier if they also have a car with 
the feature. They will understand 
that you have no plans on their 
garage.
 Finally, the owner's manual 
could have an alternative.

QUESTION 2, ANSWER 2:
The owner’s manual for your car, 
along with the user guide for your 
door opener should give you all 
the information you need. There is 
no one answer for all door openers 
and automobiles.

QUESTION 3:
How long should a garage door 
opener last for?

QUESTION 3, ANSWER 1:
Most of those products have 
warranties in the store. Some have 
30 year or longer warranty. I have 
had them last 20 years and longer.

QUESTION 3, ANSWER 2:
You should get a minimum of 15 
years out of one that gets used daily. 
I am in real estate and routinely see 
30 and even 40 year old openers 
that run perfectly, albeit loudly.

QUESTION 4:
My garage door is a year old. 
Should it be really loud as it goes 
up (the last few seconds)?

QUESTION 4, ANSWER 1:
That sound you hear is the door 
track rollers crying for lubrication. 
Both where the stem shank rotates 
and slides in the door brackets 
and the rollers at the end of said 
stem axle need some oil. The 
door section hinges need periodic 
attention, as well. The track needs 
to remain dry.

QUESTION 4, ANSWER 2:
What type of garage door opener 
do you have? Is it by chance a 
chain drive? If so, then they are 
very loud compared to a belt or a 
screw drive opener.
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Alpine Overhead Doors 
Announces Changes to 

Leadership Team

Guardian Access & Door 
Hardware Adds 
Region Manager

CALIFORNIA - Guardian Access & Door Hardware 
recently announced that Mike Frnka has been 
appointed West Region Sales Manager.  
 Frnka is a 20-year garage door industry 
veteran and has extensive experience with garage 
door and operator sales and operations. Most recently, 
Frnka held the position of Director of Operations for 
Northwest Door Canada. Previously, he managed the 
Northwest Door distribution center in Denver and 
held Sales Manager positions with Windsor Republic 
Doors and Overhead Door Company of Dallas.
 “We’re thrilled to have a man with Mike’s experience join our 
team and know he will be an asset for our growing customer base,” said 
Andrew Liu, Guardian Access & Door Hardware, Managing Director.
 Frnka will be based in the Denver, CO area and will be responsible 
for sales management and development in CA, OR, WA, AZ, NV, UT, 
WY, CO, ID, MT, AK, HI & Western Canada.  

Mike Frnka

NEW YORK - Alpine Overhead Doors recently 
announced that Michael Magro has been promoted to 
Chief Executive Officer, and industry expert Joe Heller 
has been appointed Vice President of Operations. 
“These changes were necessary to accommodate 
our growth, as national demand for our high quality 
overhead doors steadily grows,” explained Barney 
Magro, Owner and Chairman of Alpine.
 In his new position, Magro will be responsible 
for both the strategic direction and profitability of 
Alpine Doors. Through his leadership, he plans to continue growth while 
increasing their product offerings, process efficiency and market share. 
“I am honored to be in the position of continuing our company’s 46 year 
legacy of designing, manufacturing and supplying innovative, quality 
overhead doors,” said Magro. He will continue to play a major role in 
both new product development and marketing. Magro previously served 
as Vice President, and has been with the company since 2005. He holds 
a Bachelors of Business Administration degree from 
Hofstra University.
 Further, under Alpine's new leadership 
structure, Joe Heller will report directly to and work 
closely with Michael and Barney with the major 
objective of expanding Alpine’s presence in the rolling 
door industry. Heller comes to Alpine with a Bachelor 
of Science in Management from The Pennsylvania 
State University. Heller is a Lean Six Sigma Black 
Belt with a deep wealth of door manufacturing and 
operations experience in both the sectional and rolling steel sectors of the 
industry. Heller has used various strategies and continuous improvement 
tools to increase customer service, reduce lead times and improve quality 
over the span of his experiences. "I look forward to working closely 
with Barney and Michael to maximize Alpine's potential by focusing on 
delivering quality products.....fast," stated Heller.

Michael Magro

Joe Heller

APPOINTMENTS

CLASSIFIEDS
Installers/Service Techs - Commercial, Residential, and Service

Continental Door Is located in beautiful Spokane, WA and is currently 
seeking experienced service techs and door installers for both residential 
and commercial departments. We are experiencing explosive growth in our 
market areas of Eastern Washington and North Idaho. We are the largest 
Clopay sectional door dealer in the West and the largest Cornell coiling door 
dealer in the NorthWest. We also sell and install loading dock equipment, 
operable walls, high speed doors and hollow metal doors.
   We offer a very competitive salary, generous signing bonus, 401K program, 
medical and dental benefits and offer paid vacations. Continental Door is a 
drug free company with a very strong safety record. As the region's largest 
overhead door dealer, we have never experienced a layoff or a down sales 
year. We have a very large backlog of work. We are currently running 22 
trucks with approx. 35 employees.
    If you are a proven performer in this business, you will not be disappointed 
with a career at Continental. Family and locally owned with strong and active 
ownership and management team. We encourage you to view our website @ 
www.continentaldoor.com and check us out.
   To apply, please email resume and salary expectations to:

NMORSE@CONTINENTALDOORCO.COM,  fax to (509) 921-5099 or
call us at (509) 921-2260.

CLASSIFIED ADS 
ARE FREE 

E-mail your ad to: 
 gdn@kos.net



CLEAR COMMUNICATION SAVES TIME. 
TIME IS MONEY.
Shouldn’t your skilled technicians be 
using Genie operators to save your 
business time & money?

Bright LCD display has over 100 defi ned 
codes to support faster setup & service.

Easy, intuitive setup

Tells what the door is doing 
and what device requested 
the operation

Tells why it cannot complete 
a requested operation

Time saving service 
features and diagnostics

The key to working effi ciently is

CLEAR COMMUNICATION

www.geniecompany.com
The Genie Company  |  One Door Drive  |  Mt. Hope, OH 44660

Learn more at:

OPERATION & EVENT HISTORY EXAMPLES:

Special update for Genie residential openers 
regarding California Senate Bill 969
Genie offers multiple battery backup options 
throughout its entire residential opener line-up 
to meet California’s new BBU law for openers.



Innovative door products

SER VICE DOOR INDUSTRIES 1340 Mid-Way Blvd Mississauga, ON, L5T 2G8
PHONE: (905) 670-1200       FAX: (905) 670-8830       WEBSITE: www.servicedoor.com

anaRasanaRas

Visit a MERIK branch today!
Mississauga Location:
6640 Davand Drive
Mississauga, ON

Vancouver Location:
#701 - 19055 Airport Way
Pitt Meadows, BC

•   Aesthetically pleasing and functional alternative to fixed bollards, gates and barriers

•   Automatic, semi-automatic and fixed models available

•   Control vehicle access to residential, commercial & industrial areas or urban passages

•   Security models available to protect sensitive areas (embassies. consulates, etc.)

•   Suitable for the Canadian winter due to arctic hydraulic oil & pit heater

•   Pre-wired & tested in our facility for ease of installation

•   Training available for both sales & installation

BOLLARDS


