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Artisan Introduces 
American Farmhouse Style Doors

PENNSYLVANIA - (GLOBE NEWSWIRE)  
- Artisan Custom Doorworks has added a new 
line that celebrates the American Farmhouse. 
The composite with steel frame doors are 
premium design, faux barn wood to deliver 
high curb appeal with minimal maintenance. 
 According to Matt Courtney, Artisan’s 
President, “A recent custom project involved 
building three garage doors from reclaimed 
barn wood. The results were phenomenal 
and we wanted to share the look, so we were 
inspired to recreate it with high-density 
urethane.”
 The company notes that the doors 
include features that make them attractive 
to own. Composite construction is resistant 
to bugs, moisture, and rot, making the doors 
virtually maintenance-free. That extends to 
special finishes that are more UV-resistant 
than traditional garage door finishes. By 
using urethane, the company notes that it has 
ensured very lightweight doors, so there is 
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Letters to the Editor regarding anything 
that you see in this newspaper or elsewhere 
in the industry are welcome. Letters should 
be approximately 200 words, and faxed to: 
THE EDITOR, Garage Door News, fax to 
866-838-2967. Please include your name 
and phone number. Your letter will appear 
anonymously if requested.
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THE HIGHER THE CYCLES THE BETTER WE ARE

The Hermco™ Counterweight System 
for high cycle doors in condos and other 
skyscrapers.

A North American made gravity powered 
Hermco™ Counterweight System 
is guaranteed for 500,000 cycles 
(on 500 lbs x 8 ft. doors) using the 
Millennium 2000 System

The Hermco™ system will remain secure 
and reliable for over 20 years when prop-
erly maintained by door technicians!

TM newtons.apple@newtons-apple.cawww.hermco.ca

TOLL FREE: 1-800 583-9903
TEL: 1-416 292-0699

SEND YOUR REQUIRMENTS TO:

FAX: 1-416-292-9800
|
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Learn more about our High Speed Doors at
wayne-dalton.com

HAVE A NEED FOR SPEED?
Wayne Dalton’s metal high speed, high performance 

doors are powerfully built with a springless barrel built 

for more than 1 million cycles and a pre-assembled 

headplate for easy installation. Model 888 ADV-Xtreme 
is built for durability with a dual-walled solid aluminum 

curtain capable of withstanding hurricane-force winds. 

Model 889 ADV-Xtreme is a full-view metal door with 
clear vision, scratch-resistant panels and ideal for 

applications where aesthetics and visibility are a priority.

Model 889

W910-302-Garage Door News-10Wx5.875H Ad.indd   1 6/3/19   11:29 AM

NORTH DAKOTA - In 
October, Midland Garage 
Door added its new 
Recessed Panel door to its 
ThermoGuard, ThermoSteel, 
TS-138, and Series 24 
residential lines. The new 
model features the traditional 
look of long recessed panels. 
The new design offers a 
variety of options, including 
11 standard colors, multiple 
window inserts, specialty 
glass options and decorative 
hardware.
 Midland Garage Door 
also expanded its TS-138 
line. This 1-3/8” polystyrene sectional door is 
now available in Midland’s entire residential 
collection of designs and will be available in 
10 standard colors. The company notes that 

Midland Extends 
Residential Line

these expanded options are intended for cost-
conscious customers who do not want to sac-
rifice quality or style when choosing a door 
that complements their home. 
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LAST MONTH'S CASE & ANSWER

NOTICE TO CASE READERS:
All business cases in the Garage Door 

News involve fictitious companies 
facing realistic business problems.

 

The Case Page
Case 29-11 Answer:

COVID-19

COVID-19 continues to impact our communities and businesses. We know that the industry is working hard to keep 
doors, gates and docks operational. Industry associations are providing on-line updates and resources to help businesses 
navigate the changing conditions. It is important to take care of family, employees and customers. Stay healthy. Stay safe.

Case 29-11: Come See Us First
 When GDN Doors was launched 15 years ago, its primary 
focus was on commercial installation and service work. This 
matched the expertise of the two people who started the company 
and the company quickly filled a gap in the market. This remained 
the core of GDN Doors' revenues, but the company had gradually 
built up a small presence in the residential door market. This move 
into residential work, however, had not been planned. The company 
received requests for pricing, and so started bidding on residential 
renovation projects.
 Several months ago, Bob joined the company on a full-time 
basis. He is the son of one of the owners, and had worked for the 
company part-time while going to college.
 Bob was convinced that there was potential for growth in 
the residential market: “We have never advertised to homeowners, 
and we still get some business. Imagine what could happen if we let 
people know that we are a residential door option.”
 Bob and the owners acknowledge that the company is a 
premium priced door company. They sell and install quality products. 
Their installation teams are well-trained and focused on customer 
service. They disagree, however, on how to position the company 
in ads. Bob wants the focus to be centered on the phrase “Come See 
Us First.” One of the owners thinks that that is the wrong strategy: 
“Frankly, I would prefer that they went to our competitors first and 
then came to us!”
 Which strategy is best?

 This case highlights a fascinating marketing question. If there are 
three competitors in the market, do you want to be the first, second or 
third company that a given prospective customer visits? Unfortunately, 
the real answer is that it depends on the market position that you have 
taken.
 As consumers accumulate data about a potential purchase, they 
also are influenced by what additional data they collect. They may enter the 
first company thinking design and colors, and exit focused on insulation. 
Or vice versa. Early discussions help set decision criteria. Later company 
visits are often judged based on those criteria. So in that case, it is best 
being visited first. You explain your product line and help set the criteria.
 But if you are the third company in this example, you are closer 
to the decision point – the time when the homeowner selects a door and 
opener and the installation company. In general, it would be preferable 
to be the one standing next to the prospective customer as they approach 
a decision -- helping them through the decision, offering small changes, 
adjusting the price, etc.
 So one additional position emerges. It is with the company that 
is seen first. They educate the consumer, acknowledge that the customer 
will likely visit other potential suppliers, and simply ask that they return 
before making a final decision.
 “It is important to understand that A, B and C are important. For 
your home we would be in the $_____ range. But after you get other quotes, 
please come back and see us. You will be in a better position to know exactly 
what you want and we can give you a more complete offer.”

Case 29-12: Managing People
 GDN Doors is a door 
company operating in a medium 
sized city. They do some 
residential work, but really focus 
on commercial and industrial work. 
They do installation work, but most 
of their profits come from service 
and repair work. The company was 
well-established in the community.
Bill had been General Manager 
of GDN Doors for only three 
months. He had management 

experience in the industry, but 
was new to the company. With 
sales and installation experience, 
Bill approached his new position 
with confidence. That confidence 
has been partially supported. The 
technical people in the company – 
installers, service techs, people in 
the shop – have all responded well 
to Bill’s leadership. They see that 
he is qualified and therefore respect 
him.

 Bill, however, has been 
surprised by the reaction of the 
office staff. While he had only 
had minimal experience in the 
office functions of his prior 
companies, Bill thought he had an 
adequate command of accounting, 
scheduling and supervising others. 
And yet the office staff seemed less 
enthusiastic about his management 
style. They were polite. They 
seemed to be trying, but did not 

seem to be motivated by Bill’s plans 
for growth.
 Should Bill be worried or is 
it natural that technical and office 
staff respond to different cues? 
How should Bill approach the 
situation?
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43 Haas Garage Doors Installed in 
Airstream Manufacturing Facility

 
OHIO -  Due to COVID-19 
and travel restrictions, sales of 
RVs, travel trailers and touring 
coaches have skyrocketed in 2020. 
According to the report “Growth of 
Camping Amid COVID-19: A Fall 
2020 Update,” 56 percent of leisure 
travelers view camping as the safest 
type of travel. That’s good news for 
manufacturers like Airstream.
            With consistent demand over 
the years, Airstream was already 
gearing up for more growth in 
2019 before the coronavirus struck. 
That’s when they started adding a 
new facility to their manufacturing 
operations in Jackson Center, Ohio, 
where “silver bullet” campers 
are made. The new structure has 
684,000 square feet of space.              
 "This project was so 
large that we broke it into three 

phases," says Mark P. Beckman, 
manufacturing engineering and 
facilities director for Airstream. 
"We have 43 exterior Haas garage 
doors and nine interior garage 
doors in this new facility."
	 This	 isn’t	 the	 first	 time	
Airstream has selected Haas 
Door products for a large project. 
Beckman estimates there are at 
least 30 other Haas garage doors 
throughout the 1.3 million square 
feet of the Airstream complex 
in Ohio. The massive operation 
includes 12 buildings sitting on 
about 150 acres of space.
  "Moeller Door & Window 
originally introduced us to Haas 
garage doors," says Beckman. "We 
have a strong relationship with 
Moeller and rely on them for both 
their product recommendations and 

their service. 
 "We use doors hard here at 
Airstream. We’ve had other garage 

doors in the past that had problems. 
We’ve never experienced those 
problems with Haas garage doors." 

Canada’s October Housing 
Starts Trend Up

ONTARIO - The trend in housing 
starts was 222,734 units in October 
2020, up from 214,372 units in 
September 2020, according to 
Canada Mortgage and Housing 
Corporation (CMHC). This trend 
measure is a six-month moving 
average of the monthly seasonally 
adjusted annual rates (SAAR) of 
housing starts.
 “The national trend in 
housing starts increased in October 
following a pause in September,” 
said Bob Dugan, CMHC's chief 
economist. “Higher single-detached 
SAAR starts in October drove the 
overall trend higher, offsetting 
a second consecutive decline in 
monthly multi-family SAAR starts. 
Single-detached starts trended 
higher in several major centers, 
including Toronto and Montréal.”
 CMHC uses the trend 
measure as a complement to the 
monthly SAAR of housing starts 

to account for considerable swings 
in monthly estimates and obtain a 
more complete picture of Canada’s 
housing market. In some situations, 
analyzing only SAAR data can 
be misleading, as they are largely 
driven by the multi-unit segment 
of the market which can vary 
significantly	from	one	month	to	the	
next.
 The standalone monthly 
SAAR of housing starts for all areas 
in Canada was 214,875 units in 
October, an increase of 3.0% from 
208,715 units in September. The 
SAAR of urban starts increased by 
3.5% in October to 202,584 units. 
Multiple urban starts decreased 
by a slight 0.2% to 144,796 units 
in October while single-detached 
urban starts increased by 14.3% to 
57,788 units.
 Rural starts were estimated 
at a seasonally adjusted annual rate 
of 12,291 units.

DevancoCanada.com855-931-3334

ORDER 
NOW!

QUANTITIES LIMITED!

WE NOW 
HAVE STOCK!!
WE NOW 
HAVE STOCK!!

Many of  the most popular

models of  commercial and 
residential garage door 
openers are now available!
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CROSKILL OVERHEAD 
DOORS LTD.

1-800-567-7472
email: lynda@croskilldoors.ca

519-291-1034 • FAX: 519-291-5661

CUSTOM POWDER COATING
OF HARDWARE

----------
MANUFACTURER OF:

FULL VIEW ALUMINUM DOORS
----------

POLYCARBONATE DOORS
----------

CR175 STEEL INSULATED DOORS
----------

CUSTOM BUILT WOOD
CARRIAGE HOUSE DOORS

----------
24 GA STEEL

REPLACEMENT SECTIONS
----------

1-800-567-7472
Email:  sales@croskilldoors.ca

ServiceTitan Announces 
Upgrades to 

Marketing Pro Software
CALIFORNIA - ServiceTitan has announced 
the launch of new marketing tools that 
transform the company’s Marketing Pro 
platform into a full suite of automated 
marketing functions. 
 ServiceTitan’s new reputation and 
direct mail marketing features equip users 
to generate, monitor, and manage online 
reviews and listings and create and distribute 
targeted direct mail campaigns from a single 
integrated platform. 
 “With these new marketing channels, 
it would typically take two to three separate 
applications to do everything that Marketing 
Pro is capable of now,” said Ershad Jamil, 
Chief Growth Officer of ServiceTitan. “Not 
only does Marketing Pro automate tasks 
like managing mailing lists, sending follow-
ups, and tracking reviews, it’s all integrated 

so it saves time and effort. And because 
it’s connected to existing revenue data, 
there are real, actionable insights and ROI 
information.” 
 “For years, contractors have known 
that marketing is important, but they may not 
have had the experience or tools necessary 
to identify or implement the most effective 
strategies and practices,” Jamil said. “We 
want to lead the way not only in showing 
that marketing is critical to success for 
trades professionals but empowering them to 
build it into their workflows. We think the 
new enhanced Marketing Pro can be a real 
difference-maker for ServiceTitan users.”
 The reputation and direct mail 
marketing functions complement the 
email marketing capability of the original 
Marketing Pro, launched in 2019.

1-800-338-5399Ohio

Arizona:  800-233-3599 New Jersey:  800-234-LYNX
Ontario:  888-589-LYNX Quebec:  888-839-LYNX

WWW.LYNX-NSW.COM

IS COMING!
How will you keep your business warm?

A Napoleon/Lynx Operator!

GHO

MDJHCDJH
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MARKETING

Word-of-Mouth is Not Advertising
This article explores the impact of Word-of-Mouth on future sales
By Dave Bussière PhD

One of the most powerful 
forces in business-to-
consumer marketing is 

Word-of-Mouth (WOM). WOM 
is the phenomenon of consumers 
sharing comments about a product 
experience with friends, neighbors 
or online. Often WOM is called 
Word-of-Mouth Advertising. This 
article explains why adding in the 
word advertising is misleading, 
and can weaken a company’s 
actions.
 Word-of-Mouth is naturally 
occurring. People buy a product, try 
it and are pleased or displeased with 
the performance of the product. 
This could be a tangible good such 
as a garage door or a service like 
repairing a malfunctioning opener. 
Some consumers will experience 
that product success and failure 
and say nothing. They will not 
tell the company about their 
experience. They will not share 
their opinions with anyone. But it 
will impact their future purchases. 
They become a loyal customer or 
a never-again customer. The silent 
satisfied or silent dissatisfied never 
participate in WOM. 
 And that is the first 
reason that WOM should not 
be considered advertising. The 
word advertising implies that the 
company is somehow in control. 
With WOM, it is not.
 When a company 
advertises, it is in control of all 
aspects of the message. The images 
used in the ad are controlled by 
the company. The words used 
by the company are controlled 

by the company. The timing and 
frequency of the ads are controlled 
by the company. The media used 
are controlled by the company. 
The size of the ads are controlled 
by the company. Everything 
is controlled by the company 
in advertising. If the company 
makes good ad decisions, they 
will benefit. If not, they will bear 
the negative implications. But all 
advertising decisions were in their 
control – images, text, timing, 
media, frequency, etc.

POSITIVE WOM
 Customers who are pleased 
with a product 
are more likely to 
re-purchase and 
tell others about 
their positive ex-
perience through 
WOM. Unfortu-
nately, that does 
not mean that 
they are very 
likely to do so. Positive WOM is 
largely influenced by the degree 
to which the service provided ex-
ceeds prior expectations. If a com-
pany delivers approximately the 
quality level that was expected by 
the customer, there is simply not 
much to tell friends and neighbors. 
But if a customer is wowed by the 
service level, they will do so with-
out prompting.
 There is evidence that they 
will pass on positive feedback if 
asked. This is very important in 
today’s environment where sites 
ask for reviews. And they will 

offer opinions if asked by friends 
and neighbors. But research 
repeatedly shows that individuals 
who are pleased with a product or 
service delivery are far less likely 
to spread the word than those who 
are dissatisfied.

NEGATIVE WOM
 Customers who are dis-
pleased with a product are more 
likely to avoid re-purchase and 
to tell others about their negative 
experience through WOM. Un-
like positive experiences, these 
customers are more likely to give 
WOM comments without being 

prompted. And 
the gap between 
expectations and 
actual service 
quality does not 
need to be as 
big as is neces-
sary for positive 
WOM. 
 Negative re-

views seem to be easier for consum-
ers. This may be because people 
feel cheated. They agreed to a price 
for a transaction, and had a level of 
value in their minds (consciously 
or not). If a company under-deliv-
ers, they feel cheated. The bigger 
the under-deliver, the greater the 
implications. Miss on a few small 
things, it may knock the company 
off the 5-star rating. But for every 
consumer, there is a point of disap-
pointment where it becomes more 
personal. So they not only rate the 
company, they write a scathing re-
view. Some people never reach that 

level of frustration. Others reach it 
easily.

SOME INFLUENCE
 While WOM is not 
advertising because the company 
cannot control it, there are three 
things that companies can do to 
influence it.
 First, a company can focus 
on product and service quality. If 
you do not disappoint the customer 
you have controlled the downside 
of WOM.
 Second, a company can 
apologize and remedy poor 
service. Research shows that 
a moderately disappointed 
customer will give positive WOM 
if the situation is acknowledged, 
respectfully handled and then 
remedied. This is especially 
true in the online community. 
Companies can see what people 
are saying about their services, 
and respond. They can thank 
people for positive comments, 
address complaints – sometimes 
explain how they will remedy the 
situation, other times explaining 
why the complaint does not tell 
the full story. These responses 
are not only seen by the people 
who left the comment, but also 
by others who are researching a 
future purchase.
 Third, a company can 
ask for reviews from pleased 
customers. If requested, they are 
more likely to do so. And positive 
reviews tend to elicit more positive 
reviews. People like to agree with 
other commenters.

The word advertising 
implies that the 

company is somehow 
in control. With 
WOM, it is not.
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Overhead Door Brand Launches the Next 
Generation of Its OHD Anywhere App

TEXAS - Overhead Door Brand has launched 
the next generation of the OHD Anywhere app. 
The new version of OHD Anywhere includes 
enhanced features based on user feedback.
 “In this modern, digital age that is over-
flowing with advanced technology, a garage 
door opener system should not be any different. 
Considering garage doors are usually the largest 
opening of the home, effective and personalized 
garage door access is a matter of security as well 
as practicality,” said Christian Morrow, Brand 
Manager for Overhead Door Brand. “With the 
OHD Anywhere app, homeowners have the 
ability to take full command of their garage door 
openers and are given convenience, control and 
peace of mind all in the palm of their hand.”
 The OHD Anywhere app offers a vari-
ety of customer benefits including the ability 
to remotely monitor and control if their garage 
door is open or closed via a smart device, a time-
based feature that allows users to schedule door 
operation at certain times of the day, and a cus-

tomized alert system that notifies when some-
one is attempting to operate the garage or if it 
has remained open for a long time. The app’s 
advanced technology allows homeowners to 
grant garage door access to up to 20 people, giv-
ing custom “virtual keys” to anyone who needs 
access to the garage door. When giving garage 
door permissions, the user determines if the ac-
cess type for each person will be temporary, re-
curring or permanent, enabling tailored access to 
the garage for family, friends or service provid-
ers even if no one is at home or in the case of an 
emergency. Furthermore, homeowners can set 
up rules to automatically open or shut the garage 
door at a certain time and can also control the 
lights in the garage. Users also have the option 
of integrating the OHD Anywhere app with their 
Google Assistant or Amazon Alexa device, al-
lowing them to check the position of their doors 
and command the doors to be opened or closed 
via voice command. 
 The new generation of the OHD Any-

where app features sim-
plified navigation to 
see all doors on a single 
screen, improved custom-
ized notifications by door, 
event and user and a hold 
to open/close function to 
prevent inadvertent op-
eration. Additionally, the 
update includes upgraded 
aesthetics with the abil-
ity to customize the back-
ground theme and built-in 
tutorials for setting up 
rules and users.
 The OHD Anywhere app is free to down-
load on Google Play for Android devices and the 
Apple App Store for iOS users. Compatible ga-
rage door openers include Legacy 920 Models 
7120H and 7120H-B, Legacy 650 Model 1129, 
Legacy 850 Model 2129, Destiny 1200 Model 
8130H and Destiny 1500 Model 8160H.
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Restaurant Creates Open Deck to the Sea 
With Second Story Garage Door Remodel

 

OHIO - A second floor expansion 
project in Wildwood, N.J. features 
seven Haas garage doors.
 “We expanded and enclosed 
the entire second floor area with 
garage doors,” says Wally Lerro, 
owner of The Deck at Holly Beach. 
“This extends our capacity to 
remain open every day, no matter 
what the weather!
 “During good weather, the 
garage doors are open and hidden 
in the ceiling. When the weather 
turns colder, the garage doors close 
to create a comfortable indoor 
setting.”
 Frequent storms and bad 
winter weather spurred the owners 
to renovate the two-story bar and 
restaurant. They did so with the 

advice and assistance of the team at 
Elmer Door.
 “The CA-320 garage doors 
we recommended for The Deck all 
feature insulated tempered glass,” 
says Ron Guth with Elmer Door. 
“When closed, the all-glass style 
of the doors maximizes the flow 
of light into the restaurant. And, 
to match the existing colors of the 
building and awnings, we ordered 
the rails and stiles in a custom-
matched powder coat Sherwin-
Williams blue finish.
 “These garage doors are 
perfect for the ocean location. They 
feature rust- and corrosion-resistant 
commercial-grade aluminum to 
prevent potential problems related 
to salt air and sea spray.”

Merry Christmas and Warm Wishes  
for a  Wonderful Holiday Season 

and a 
Very Happy New Year!

From All of Us at 
The Garage Door News
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CALIFORNIA - The new 
Linear LDCO863B and Linear 
LDCO841 Smart Garage Door 
Operators debuted from Nortek 
Control feature advanced 
GDO technologies. The Linear 
LDCO863B offers wall-to-wall 
illumination and uses three LED 
panels for a total of 4,100 lumens. 
The LED panels are energy 
efficient and dimmable, offering 
long life and dependability. The 
Linear LDCO863B also features 
integrated battery backup, 
compliant with California state 
regulations. Battery backup is an 
option with the Linear LDCO841.
 The company notes that 
safety and security have never been 
more important for homeowners 
today and the exceptional 
brightness offered with the Linear 
LDCO863B delivers that extra 
sense of well-being and comfort 
consumers want.
 “Not only do our new 

Two New Linear Smart Garage Door 
Operators Introduced

GDOs feature a contemporary, 
low-profile design, but provide 
additional safety, convenience 
and security with the industry’s 
brightest LED lighting,” said 
Richard Pugnier, Vice President 
of Marketing at Nortek Control. 
“Based on the most advanced 
lighting technologies on the 
market, homeowners will never 
have to change a bulb again and 
won’t be left in the dark.”
 These smart integrated 
technologies deliver the 
functionality homeowners request 
most often such as smartphone 
app-based status, notifications and 
control. Both new operators offer 
smooth and quiet performance 
with variable speed and soft start/
stop operation and employ a quiet 
motor.
 In addition, dealers can 
offer customers real-time garage 
door monitoring and control from 
any mobile device with the Linear 

smart app. Accessed with a Wi-Fi 
or internet connection, the Smart 
App allows users to assign custom 
access and permissions for up to 
10 authorized users, and schedule 
door and light operation. The 
Linear Smart App is compatible 
with ELAN home controls, 
Amazon Alexa, Google Assistant, 
HomeLink and IFTTT.
 “Leveraging the brain 
power of our advanced smart 
GDO technology to make life 
easier for homeowners, these 
are the smartest Linear garage 
door operators yet,” said Mark 
Mattson, Product Manager for 
Nortek Control’s Linear brand. 
“For example, the technological 
advancements we’ve designed into 
this latest series are compatible 
with and easily integrated with 

other smart home systems such as 
to Alexa, Google as well as many 
ELAN smart home automation 
systems giving homeowners 
another level of convenience and 
security.”
 The company notes that 
with the many options available, a 
single Linear garage door operator 
can satisfy many customer 
applications. This allows dealers 
to keep less inventory while giving 
them the ability to offer the right 
configuration for a homeowner’s 
needs. Choices include a belt 
or chain drive and between a 
seven, eight or 10-foot T-rail or 
carriage house I-rail. Additional 
options include miniature key 
ring transmitters, multi-button 
visor transmitters and wireless 
keypads.

• Zero Hinge Design for 
residence and retail space


• Single panel


• Bi-fold


• Meticulous steel fabrication


• NO straps, cables or bulky 
hinges


• Unrivaled performance 
features 


• Quiet hydraulic operation

PREMIER DOOR CO.  
Next Generation Hydraulic Doors

      P: 320-562-2222      
PREMIERDOORCO.COM

less strain on garage door openers, 
door hardware, and springs.
 The doors can be 
customized for new construction 
or remodeling. Single and double 
doors are available in planks or 
swing configurations and standard 

ARTISAN (Cont'd)
sizes from 8’ to 25’. Artisan offers 
a wide range of windows, lites, 
and hardware choices. In addition, 
American Farmhouse is available in 
30 finishes - greens, blues, classics 
and natural barn wood tones, all in 
solid or driftwood versions.

Jonathon Riviera 
1 Year at Arrow Tru-Line

Commercial PTS

Our company’s strength comes from our  
employees. We hire the only the most  

capable and hardest-working team members 
to ensure our products exceed every  

expectation. When you work with Collier, 
you’re working with the best. 

A true, one-stop source for your Garage  
Door Hardware and Spring Needs.

115 DRUMLIN CIRCLE, UNIT 1 & 2 
CONCORD, ON  L4K 3E6 
(800) 446-6433A DIVISION OF ARROW TRU-LINE, INC.
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Hotel in Nashville Features a 1956 Rooftop 
Bus With Hydraulic Doors From Schweiss

MINNESOTA - Bobby Hotel is a 
new lifestyle boutique hotel located 
just a few steps from Nashville’s 
historic downtown.
 An eventful highlight of 
the opening was the hoisting of a 
1956 Greyhound Scenicruiser bus, 
10 stories up, to the rooftop of the 
hotel. The bus features two hydrau-
lic doors from Schweiss Doors, one 
on the side and the other at the rear, 
creating a rooftop haven for cus-
tomers at the Rooftop Lounge.
 A Schweiss dual-pump sys-
tem for each door, with its electric 
motors, were placed 60 feet away 
inside the swimming pool mechani-
cal room. They operate the hydraulic 
cylinders to lift and close an 18-foot, 
6-inch by 8-foot side door and an 
8-foot by 9-foot rear bus door. The 
doors can be opened and closed with 
handheld remote openers.
 The 1956 Greyhound 
now serves as part of the Rooftop 
Lounge and is a landmark for visi-
tors and specialized clientele. The 
bus was somewhat stripped down 
from its original 20,000 pounds to 
lighten the load before hoisting it to 
the rooftop with a crane. 
 Castlerock Asset Manage-
ment undertook the adaptive reuse 
of the Wells Fargo Plaza building.
 “We wanted to create a 
unique experience on our rooftop 
different than any other hotel in 
Nashville,” says Ray Waters, Vice 

President of Castlerock.
 Hemphill Brothers Coach 
Company was enlisted to redesign 
the bus for the top of the 1970s of-
fice building. 
 Joel and Trent Hemphill 
started the Hemphill Brothers Coach 
Company in 1980, with assistance 
from their father, who had retired 
from the coach-leasing business. It 
was their job to give the 1956 bus a 
magical conversion touch.
 Jeff King and Gary 
Favinger, a technical support and 
fabrication man for Hemphill, said 
the bus is probably the only one of 
its kind in the world. 
 They gutted the whole drive 
train and interior and had to widen 
the bus by four feet, up to 12 feet. 
They built a 5-inch I-beam struc-
ture frame to make a platform for 
the bus. 
 “Bobby wanted the front 
half of the bus to appear like the 
original coach,” Favinger says. 
“The seats were all reupholstered 
with overhead lighting added. We 
searched around and ran across 
Schweiss. The doors are amazing 
with fail-safes built into the hydrau-
lics. We cut half the side off the bus 
and built a structure to support it 
and rebuilt the back door opening. 
When I first opened the doors, I 
wasn’t quite sure how it was going 
to go. When it opened up, it was 
just unbelievable.”

Indented Hex Washer 
Head Self Drillers

Indented Hex Washer Head
Machine Screws - Plain &
Serrated Heads

Indented Hex Washer 
Head Serrated Self 
Drillers

Indented Hex Washer 
Head Serrated Tapping 
Screws Type A

Pan Socket Type A - AB
Tapping Screws

Pan Head Quadrex
Self Drillers

Indented Hex Washer 
Head (Lag Screw) Type A

Carriage bolts

Special High Hex Washer 
Head Tapping Screw Type A

Flat Head Carriage Bolts

Knurled Track Bolts

Short Neck Carriage Bolts

Flat Head, Round Head 
& Shoulder Rivets

Special Low Profile
Carriage Bolts

UNC Finished Hex Nuts

Hex Head Cap Screws

All product is JS1000 plated
Withstands 1,000 hours Salt Spray Test & 5 cycles in 
Kesternich (1 litre S02 per cycle) testing

Serrated Flange 
Locking Nuts

Flat Washers - Lock Washers
* NOTE: using serrated hexwasher screws & nuts 
eliminates the need for flat & lock washers

100% MANUFACTURED IN NORTH AMERICA 

1•800•263•3393 NORTH AMERICA-WIDE
www.lelandindustries.com • info@lelandindustries.com



CLASSIFIEDS
Garage Door Company in North 
Texas Grayson County for Sale 

We do garage doors as well as custom 
gates. Annual sales $350,000 and it 
comes with the 2011 3500 HD Z-71 
truck, has 180000 miles and trailer 
for installs. We have lots of door and 
gate parts to go with as well as some 
equipment. Millermatic 175 Welder, 
Lincoln 120 welder, Generac 4000 
generater, Chop Saw, Stihl Chop Saw, 
Concrete Mixer, Hot Water Pressure 
Washer, Trencher. Price $285,000 OBO, 
For more info contact me at: 

gatesofiron@yahoo.com or
Call/Text 903-647-0876

Garage Door Business for Sale
New Orleans, Louisiana

Successful business selling, installing, 
repairing and servicing Steel, Aluminum 
and Wood residential and commercial 
garage doors and operators since 1979. 
A fully functioning company with a 
sterling 38 years professional reputation 
in the Metro area and a solid, loyal 
and diversified customer base. Owner-
Manager retiring. The company can grow 
exponentially with a new generation 
of visionaries. Authorized dealer of 
LiftMaster and Wayne-Dalton products. 
Sale includes name, trademark, phone 
number, customer’s list, inventory, 
materials, one Chevy “Silverado” 
truck, tools, ladders, website, etc. NO 
DEBTS INCLUDED IN SALE. Price on 
demand.  

Contact: 
Gino Loiacono 504-338-4466

Pat Kahn 504-450-4506

WESTERN COLORADO GARAGE 
DOOR BUSINESS FOR SALE

Lucrative residential and commercial 
door business (of 22 years), serving 
beautiful Western Colorado for sale by 
retiring owner. Sale includes extensive 
customer base, all inventory, equipment 
and GMC vehicles. Would also 
entertain including 42 wooded acres, 
home and two shops. 

Email gregwill01@gmail.com with 
inquiries or for video tour.

FOR SALE (TURNKEY BUSINESS)
COCHISE GARAGE DOOR 

COMPANY LLC Established 1987
VETERAN OWNED

3RD GENERATION OWNER 
RETIRING after 50+ years of Service

Located in Southeast Arizona, Cochise 
Garage Door Company LLC is Cochise 
Counties' first and ONLY full time 
residential garage door company.  
This is a service and repair business 
requiring technical training in electronic 
troubleshooting on all major brands of 
residential garage door operator systems.
* Owner willing to pass on over 50 
years of training and experience.
SALE INCLUDES:
* FORD F-150 PICK UP TRUCK, set 
up for service, repair, and installation of 
garage doors and garage door operator 
systems.
* COMPLETE INVENTORY of new 
repair parts from A to Z.
* DEALER FOR 50 YEARS with 
MVP, 30 YEARS with Wayne Dalton, 
Fehr Brothers, Chamberlain and Genie 
Operators, Overhead Door Corporation,
Resources Ind. and 10 YEARS with 
Linear and GTO.
* COMPLETE CUSTOMER LISTING 
with over 3000 entries including 
many repeat customers for yearly 
service, repairs, and sales. Outstanding 
reputation for customer service and 
professionalism leading to many, many 
customer referrals. Also do work for 
many local and out of town real estate 
companies.
* COMPLETE TRAINING IS 
NEGOTIABLE!
* COMPANY IS DEBT FREE and 
ready to expand.

Do Not miss this GOLDEN 
opportunity!

FOR MORE INFORMATION CALL 
520-378-1013

OR
EMAIL:  trisickels@msn.com

VETERAN OWNED

Installer Wanted
Busy well established garage door 
company in the Southern Oregon area is 
looking to hire a full-time experienced 
installer – Commercial and Residential 
- Sectional and Rolling, and Technical 
Service knowledge. Wages based on 
experience.  Please submit resume to:

Haileep91@gmail.com

CLASSIFIED ADS 
ARE FREE 

E-mail your ad to:  
gdn@kos.net
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The Lighter Side

Safety Manager 
Banko Overhead Doors, a leading garage 
door company in Tampa, FL is seeking 
an experienced Safety Manager. The 
Safety Management position leads and 
directs the Driving, Health, and Safety 
programs for Banko Overhead Doors, 
Inc. Responsibilities include, but are not 
limited to the design, implementation, 
and management of all safety policies, 
procedures, and activities in accordance 
with all local, state and federal (EPA, 
OSHA, etc.) requirements to ensure 
regulatory compliance.  
Qualifications
• 5+ years of experience in a safety 
administrative capacity.
• Associate’s or bachelor’s degree in 
safety related field.
• Demonstrated proficiency with data 
manipulation and report production.
• Must be well-organized, accurate, 
and attentive to detail.
• Must be able to maintain a high level 
of confidentiality. 
• Knowledge of federal and state 
OSHA regulations.
• Previous experience in the 
construction industry (or similar 
industry).

HIRING CONTACT
Niki D’Angelo

Banko Overhead Doors
ndangelo@bankodoors.com

**Applicants should not call in about 
job. All applicants should apply per the 
garagedoorjobs.com app or via email 

to ndangelo@bankodoors.com. 
NO PHONE CALLS PLEASE**

Outside Sales Representative 
Elton Manufacturing is looking for an 
outside sales representative to join our 
team. The role will include phone and 
in-person sales calls and eventual travel 
out of province. Please forward cover 
letter and resume to Andrew Beavan at:

andrew@eltonmanufacturing.com

CLASSIFIED ADS 
ARE FREE 

E-mail your ad to:  
gdn@kos.net

CLASSIFIED ADS 
ARE FREE 

E-mail your ad to:  
gdn@kos.net
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These questions are real, and the answers are provided by other internet users, not by the Garage Door News. We are printing 
these questions to let the industry know what types of information people are looking for about garage doors and garage door 
openers. The answers will give you an idea of what type of "neighborly advice" is being given out.

NOTE: These questions and answers are from various home im-
provement newsgroups on the internet. These questions are real, and 
the answers are provided by other internet users, not by the Garage 
Door News. We are printing these questions to let the industry know 
what types of information people are looking for about garage doors 
and garage door openers. The answers will give you an idea of what 
type of "neighborly advice" is being given out. 

FROM 
THE
WEB

QUESTION 1:   Installing a garage door
QUESTION 2:   Syncing a remote to a garage door opener
QUESTION 3:   Attaching a weather seal to a garage door

THIS MONTH'S QUESTIONS
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QUESTION 1:
Is it necessary to do garage door 
installation by the experts?

QUESTION 1, ANSWER 1:
Installing a new garage door is not 
as simple as you think. I had tried 
it before, and finally, I had to call 
the garage repairman referred by 
my friend to come over to install it 
for me. If you have never done that 
before, you should call someone 
who knows how to do it correctly. 
The door has to be installed very 
squarely in a very level plane 
evenly or the door would not go 
up and down in a straight line or it 
might fall off the tracks after going 
up or the door would not close 
tightly to fit the garage floor. The 
motor would not close or open the 
door as you wanted. Just spend 
a few hundred bucks to let the 

professional do the job, because 
you only spend your money once 
and you will have a perfect garage 
door for you to use for many more 
years to come. You can buy your 
own door and the motor at any 
place with discount price with a 
good bargain, then call the garage 
door repairman to come over to 
your house to do the job for you. 
He will charge you a few hundred 
bucks for 1/2 day’s work, the labor 
only. However some garage door 
repairman may want you to buy the 
door from his company so he could 
charge you some extra money as 
the salesman.

QUESTION 1, ANSWER 2:
Yes, absolutely.
 If you are not experienced 
enough then it is better to leave it 
to other skilled experts who will 
design your garage door. If you 
knew and had some experience 
then you can do it but I’d personally 

These questions and answers are 
from Quora.com

recommend the experts for this 
type of work.

QUESTION 1, ANSWER 3:
Overhead garage doors are under 
tension. If you are not experienced 
or know what you are doing, you 
can find yourself in danger. The 
springs used are under tension 
when the door is in the closed 
position. That tension is what helps 
you to lift up the door to open it. 
For the most part, once fully open 
there should be little or no tension 
on the springs. When the system is 
installed, a safety cable should be 
installed thru the springs to ensure 
that IF they break they do not go 
flying in the the air and injure 
anyone or do damage. I have seen 
them break before and trust me, 
you do not want to be hit by one 
of them.

QUESTION 1, ANSWER 4:
No it is not necessary but advisable. 
It is much harder to hang a garage 
door than a door in your house. 
If the door is not hung true it will 
always give you headaches.

QUESTION 2:
How do you sync a garage door 
opener unit to the opener?

QUESTION 2, ANSWER 1:
Normally a garage door unit comes 
synced to one or two remotes.
 If you buy a third-party 
remote, you will have to sync them 
manually. Check your owner’s 
manual.
 One way through software 
might be to push a sync button 
on your garage door unit, then 
push and hold your remote button. 
Personally, not so secure.
 Through hardware, you 

have to check both items for 
microswitches… tiny switches 
you can flip with a needle or a pen. 
Generally, they are in a bank of 
eight switches. You ensure that the 
same switches are set in both the 
remote and the opener unit.

QUESTION 2, ANSWER 2:
It depends on your model, but 
usually there is a “learn” button on 
the motor housing.
 You press the button, and 
while a red LED is blinking, you 
operate the remote to pair it with 
the opener.
 Most of the time, the button 
is either at the back of the housing 
or on the front of the housing under 
the light cover.
 Try a Google search for 
your Model# to locate instructions 
for your unit.

QUESTION 2, ANSWER 3:
All garage door openers do not 
have the same procedure. Your 
best bet is to check the manual. I'm 
getting a feeling you don't have the 
manual, so you should search the 
manufacturer's website and you'll 
probably be able to download one.
 If for some obscure reason 
they don't have a downloadable 
manual, you can also give them a 
call.

QUESTION 2, ANSWER 4:
Assuming both the opener and the 
door control are using the same 
radio frequency, if both units have 
their covers opened, there should 
be a series of small switches inside 
of each. Set both switches the 
same (some on, some off) and they 
should be in sync. Make sure there 
is a good battery in the controller.
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BD Loops Introduces 
New Loop Sealant

CALIFORNIA - BD Loops recently 
introduced a new hybrid technology 
Loop Sealant to the Access Control 
Industry, BD-LS “Loop Shield.” 
The company notes that BD-LS 
is comprised of one of the most 
advanced high performance MS 
Polymer technologies available. MS 
Polymers have many advantages 
over Polyurethane and Rubberized 
loop sealants.
 BD-LS is self leveling, has 
a 45 min skin time, and does not 
bubble when exposed to water. It 
can be applied to wet/damp surfaces 
and will not shrink. It is available 
in Gray and Black and is also 
paintable. It is UV and weathering 
resistant, durable and long lasting. 
It has a wide range of adhesion and 
higher movement capability. It is 

low VOC & California Proposition 
65 compliant
 BD-LS is packaged in a 
hard rigid plastic tube and comes 
with a screw on 3/16” flat sealant tip 
allowing for the loop to be sealed in 
just one pass from the bottom up.

New U.S. Residential 
Construction for October

WASHINGTON, D.C. - The 
U.S. Census Bureau and the U.S. 
Department of Housing and Urban 
Development jointly announced 
the following new residential 
construction statistics for October 
2020:
Building Permits:
 Privately-owned housing 
units authorized by building permits 
in October were at a seasonally 
adjusted annual rate of 1,545,000. 
This is virtually unchanged 
(±1.3 percent) from the revised 
September rate of 1,545,000, but 
is 2.8 percent (±1.6 percent) above 
the October 2019 rate of 1,503,000. 
Single-family authorizations in 
October were at a rate of 1,120,000; 
this is 0.6 percent (±1.0 percent) 
above the revised September figure 
of 1,113,000. Authorizations of 
units in buildings with five units or 

more were at a rate of 365,000 in 
October.
Housing Starts:
 Privately-owned housing 
starts in October were at a seasonally 
adjusted annual rate of 1,530,000. 
This is 4.9 percent (±11.1 percent) 
above the revised September 
estimate of 1,459,000 and is 14.2 
percent (±8.8 percent) above the 
October 2019 rate of 1,340,000. 
Single-family housing starts in 
October were at a rate of 1,179,000; 
this is 6.4 percent (±8.7 percent) 
above the revised September figure 
of 1,108,000. The October rate for 
units in buildings with five units or 
more was 334,000.
Housing Completions:
 Privately-owned housing 
completions in October were at 
a seasonally adjusted annual rate 

Continued Page 19



“SEAL THE DEAL” 
with our NEW Double 
Astragal Bottom Seal 

Retainer
Advanced two piece design features a permanent retainer 
with co-extruded bottom seal that is easily replaceable by 
adding an astragal if the fl exible bulb is ever damaged. You 
also have the ability to add an additional T-shape astragal 
to provide more compression to fi ll voids from an uneven 
surface under your door.
This design also gives you the option to install shorter 
lengths of the retainers and by adding an astragal seal 
that makes a seamless weather seal. Shorter retainer 
lengths will save on carrying inventory as one length added 
together will fi t every length door.

WWW.ADVANCEDPLASTIC.COM
3725 W. LUNT • LINCOLNWOOD, IL 60712
Phone: 800-708-7527 • Fax: 847-674-2072

All products available from these reliable distributors!For complete information call or visit our website...

Double Astragal Bottom Seal Retainer
available in sizes to fi t doors 1-3/8” thru 3”. 
Add a secondary or replacement astragal 
available separately from 4” to 6” for a 
dependable seal. (AR series)

Universal Astragal Bottom Seal Retainer 
Available with one vertical leg or no legs 
for a clean exterior look. Available in widths 
from 1-3/8” thru 1-3/4”. Astragal available 
separately. (UR/URF series) 

3” Long leg Double Astragal Bottom Seal 
Retainer uses an extra long leg for situations 
where the door bottom is damaged or the 
surface is uneven. Available in sizes 1-3/8” 
thru 2” door thickness. (ARL series)
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Timberlane 
Expanding to Include 
Custom Garage Doors

PENNSYLVANIA - (PRNews-
wire/) - Timberlane is expanding 
its product offering to include cus-
tom garage doors.
 "For the past 25 years, 
we have been perfecting our go-
to-market strategy for exterior 
shutters and after investing signifi-
cantly in our infrastructure, we are 
ready to disrupt the garage door 
space and bring it into the 21st 
century," says Rick Skidmore, 
Founder & CEO. 
 "We are not a typical man-
ufacturer. We are constantly push-

ing our limits with innovation, not 
only with our products but with 
how our products flow to market. 
We are excited to share our collec-
tion of custom, handcrafted garage 
doors with our customers."
 Timberlane currently of-
fers three types of garage doors. 
Customers can choose from an in-
sulated wood base or an insulated 
steel base with either a premium 
wood or high-grade PVC overlay. 
They can also select their preferred 
style, windows, finish, and more to 
create their desired look.

Raynor Holds 2nd 
Annual Week of Giving 

in Support of the 
Local Food Pantry

ILLINOIS - In November, Raynor 
held their 2nd Annual Raynor 
Week of Giving. To comply with 
COVID-19 guidelines, Raynor 
decided to raise monetary donations 
this year.  The goal was to raise $500 
with fun daily themes to encourage 
participation. On the final day, 
Raynor also pledged to match 50% 
of all donations received. Raynor 
employees far surpassed the goal, 
raising over $2,000. With the 
Raynor match, they were able to 
present the local food pantry with a 
check for over $3,000.

 “I couldn't be more proud 
of our Raynor family,” said 
Raynor Garage Doors Director 
of Marketing, Brittany Shannon. 
“All of us have been challenged by 
COVID-19 and the restrictions it 
has put on our work and lives, and it 
is so inspiring to see the generosity 
of our Raynor team in spite of these 
challenges. 'Delivering service' is 
one of our core values at Raynor - 
supporting our local food pantry is 
just one way we can live up to our 
value of service and support our 
Dixon community.”

QUESTION 2, ANSWER 5:
It really depends on brand and 
model but generally there should 
be a learn or door code button on 
operator and you hold that on while 
you press your handset button 2 
times and that should be coded.

QUESTION 2, ANSWER 6:
You can usually Google the model 
number of your garage opener 
for better details on your specific 
model.
 Generally there should be a 
button to press on the garage opener 
and then you press the button that 
you want to bind on the transmitter.
 I hope this helps.

QUESTION 3:
How can you attach a draft seal/
excluder to a garage door (drill, 
metal, garage door, DIY)?

QUESTION 3, ANSWER 1:
The top and two side seals are 
metal, with a rubber strip. These 
attach to the door frame, with 
screws, and the rubber strips rub 
against the door as it moves up and 
down. 
 The strips are trimmed to 
size with a hacksaw.
 The bottom seal attaches to 
the door bottom, with screws, and is 
also trimmed with a hacksaw. There 
are two types, that I know of. One is 
a long rubber bulb, that compresses 
onto the garage floor. The other is 
a rubber blade, similar to the side 
seals. 
 Kits of these components 
are available at home centers and 
are easily installed by a homeowner. 
All you need is a hacksaw, tape 
measure, a pen or pencil and a drill/
driver.

Links to our advertisers 
are available at 

www.garagedoornews.com



“SEAL THE DEAL” 
with our NEW Double 
Astragal Bottom Seal 

Retainer
Advanced two piece design features a permanent retainer 
with co-extruded bottom seal that is easily replaceable by 
adding an astragal if the fl exible bulb is ever damaged. You 
also have the ability to add an additional T-shape astragal 
to provide more compression to fi ll voids from an uneven 
surface under your door.
This design also gives you the option to install shorter 
lengths of the retainers and by adding an astragal seal 
that makes a seamless weather seal. Shorter retainer 
lengths will save on carrying inventory as one length added 
together will fi t every length door.

WWW.ADVANCEDPLASTIC.COM
3725 W. LUNT • LINCOLNWOOD, IL 60712
Phone: 800-708-7527 • Fax: 847-674-2072

All products available from these reliable distributors!For complete information call or visit our website...

Double Astragal Bottom Seal Retainer
available in sizes to fi t doors 1-3/8” thru 3”. 
Add a secondary or replacement astragal 
available separately from 4” to 6” for a 
dependable seal. (AR series)

Universal Astragal Bottom Seal Retainer 
Available with one vertical leg or no legs 
for a clean exterior look. Available in widths 
from 1-3/8” thru 1-3/4”. Astragal available 
separately. (UR/URF series) 

3” Long leg Double Astragal Bottom Seal 
Retainer uses an extra long leg for situations 
where the door bottom is damaged or the 
surface is uneven. Available in sizes 1-3/8” 
thru 2” door thickness. (ARL series)

The Garage Door News 18 DECEMBER  2020

WEB (Cont'd)

Timberlane 
Expanding to Include 
Custom Garage Doors

PENNSYLVANIA - (PRNews-
wire/) - Timberlane is expanding 
its product offering to include cus-
tom garage doors.
 "For the past 25 years, 
we have been perfecting our go-
to-market strategy for exterior 
shutters and after investing signifi-
cantly in our infrastructure, we are 
ready to disrupt the garage door 
space and bring it into the 21st 
century," says Rick Skidmore, 
Founder & CEO. 
 "We are not a typical man-
ufacturer. We are constantly push-

ing our limits with innovation, not 
only with our products but with 
how our products flow to market. 
We are excited to share our collec-
tion of custom, handcrafted garage 
doors with our customers."
 Timberlane currently of-
fers three types of garage doors. 
Customers can choose from an in-
sulated wood base or an insulated 
steel base with either a premium 
wood or high-grade PVC overlay. 
They can also select their preferred 
style, windows, finish, and more to 
create their desired look.

Raynor Holds 2nd 
Annual Week of Giving 

in Support of the 
Local Food Pantry

ILLINOIS - In November, Raynor 
held their 2nd Annual Raynor 
Week of Giving. To comply with 
COVID-19 guidelines, Raynor 
decided to raise monetary donations 
this year.  The goal was to raise $500 
with fun daily themes to encourage 
participation. On the final day, 
Raynor also pledged to match 50% 
of all donations received. Raynor 
employees far surpassed the goal, 
raising over $2,000. With the 
Raynor match, they were able to 
present the local food pantry with a 
check for over $3,000.

 “I couldn't be more proud 
of our Raynor family,” said 
Raynor Garage Doors Director 
of Marketing, Brittany Shannon. 
“All of us have been challenged by 
COVID-19 and the restrictions it 
has put on our work and lives, and it 
is so inspiring to see the generosity 
of our Raynor team in spite of these 
challenges. 'Delivering service' is 
one of our core values at Raynor - 
supporting our local food pantry is 
just one way we can live up to our 
value of service and support our 
Dixon community.”

QUESTION 2, ANSWER 5:
It really depends on brand and 
model but generally there should 
be a learn or door code button on 
operator and you hold that on while 
you press your handset button 2 
times and that should be coded.

QUESTION 2, ANSWER 6:
You can usually Google the model 
number of your garage opener 
for better details on your specific 
model.
 Generally there should be a 
button to press on the garage opener 
and then you press the button that 
you want to bind on the transmitter.
 I hope this helps.

QUESTION 3:
How can you attach a draft seal/
excluder to a garage door (drill, 
metal, garage door, DIY)?

QUESTION 3, ANSWER 1:
The top and two side seals are 
metal, with a rubber strip. These 
attach to the door frame, with 
screws, and the rubber strips rub 
against the door as it moves up and 
down. 
 The strips are trimmed to 
size with a hacksaw.
 The bottom seal attaches to 
the door bottom, with screws, and is 
also trimmed with a hacksaw. There 
are two types, that I know of. One is 
a long rubber bulb, that compresses 
onto the garage floor. The other is 
a rubber blade, similar to the side 
seals. 
 Kits of these components 
are available at home centers and 
are easily installed by a homeowner. 
All you need is a hacksaw, tape 
measure, a pen or pencil and a drill/
driver.

Links to our advertisers 
are available at 

www.garagedoornews.com
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of 1,343,000. This is 4.5 percent 
(±9.5 percent) below the revised 
September estimate of 1,406,000, 
but is 5.4 percent (±10.7 percent) 
above the October 2019 rate of 
1,274,000. Single-family housing 

completions in October were at a 
rate of 883,000; this is 3.4 percent 
(±8.4 percent) below the revised 
September rate of 914,000. The 
October rate for units in buildings 
with five units or more was 444,000.

U.S. RESIDENTIAL CONSTRUCTION (Cont'd)

Nortek Control 
Announces Promotion

CALIFORNIA - Nortek Control recently announced 
the promotion of Jeff Shaw to Senior Director, 
Product Management. In his new role, Shaw will be 
responsible for the Control and Power/AV product 
portfolio of brands which includes the ELAN control 
and automation brand, power management brands 
Panamax and Furman, and all audio video brands 
including SpeakerCraft, Proficient, Niles, Sunfire, 
Gefen and Xantech.
 Shaw has been with Nortek Control since 2017 managing the 
ELAN Control products and has over 20 years of experience developing 
leading products and growing new business opportunities in fast paced 
technology and consumer electronics markets.
 "Jeff Shaw brings not only senior-level product and technology 
expertise to the table, but also has an extensive marketing background, 
having held positions in marketing management during his career," said 
Darren Learmonth, Senior Vice President and Chief Technology Officer 
at Nortek Control. "His unique combination brings our team exactly 
what we need at this juncture to continue to lead, innovate and bring next 
generation solutions to our customers worldwide. In his new role, Jeff can 
leverage his vast knowledge to further elevate and expand our customer 
experiences and satisfaction."
 Jeff Shaw, new Senior Director, Product Management adds, "I'm 
looking forward to continuing to help dealers add value and opportunity 
to their portfolios by making Nortek Control brands work seamlessly 
together and delight their end users with products that enhance their lives."

APPOINTMENT

Jeff Shaw
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Visit our social media for the latest updates

          **NEW**
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TO OUR VALUED CUSTOMERS AND VENDORS

Thank You!

For your continued 
support in 2020

We look forward to a 
prosperous 2021 

together!
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