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Overhead Door Offers RapidFlex 
Model 991 in Stainless Steel Options

TEXAS - Overhead Door Brand is expanding 
RapidFlex Model 991 with new stainless steel 
options geared specifically for applications 
prioritizing cleanliness, such as food processing 
facilities. The new package includes stainless 
steel choices including those for front and wall 
guides, sloped hood, head plates and operator 
cover. The enhanced features allow food 
facilities to obtain FDA and USDA approvals 
and follow good manufacturing practices.
 “RapidFlex 991 is a popular industrial 
door in facilities requiring solutions that provide 
separation of controlled environments. The new 
stainless steel package further enhances its 
protective and sanitary benefits,” said Christian 
Morrow, Brand Manager for Overhead Door 
Brand. “This is especially important for spaces 
such as food and beverage facilities, high traffic 
zones, storage rooms and manufacturing areas 
to prevent cross contamination.”
 RapidFlex 991 is a high-speed interior 
fabric door featuring dual-recessed photo eyes 
and a patent-pending curtain lock, which allows 
the doors to withstand pressure and enables 

them to be repaired 
quickly in the field. It 
is corrosion-resistant to 
water, cleaners, soaps and 
other chemicals, resists 
reaction to blood, animal 
parts and other substances 
to maintain sanitary 
conditions and withstands 
regular washdowns while 
being easy to clean, 
keep sanitary and inhibit 
bacterial growth.
 Offering speeds 
of up to 70 inches per 
second and certified 
air tightness to prevent 
airborne contaminants 
from entering a controlled 
environment, RapidFlex 
991 operates via a direct 
drive motor and gearbox 
system with a door stop device. With built-
in obstruction detection, infrared sensors are 

mounted in-plane to the door curtain. RapidFlex 
991 comes with a five-year limited warranty.
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Letters to the Editor regarding anything 
that you see in this newspaper or elsewhere 
in the industry are welcome. Letters should 
be approximately 200 words, and faxed to: 
THE EDITOR, Garage Door News, fax to 
866-838-2967. Please include your name 
and phone number. Your letter will appear 
anonymously if requested.
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Many of  the most popular

models of  commercial and 
residential garage door 
openers are now available!
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Clopay offers a full spectrum of commercial doors. With R-values 

up to 27.2, WindCode® ratings up to 200 MPH and multiple full-view 

and fi nishing options, Clopay has the perfect door solution for any 
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LAST MONTH'S CASE & ANSWER

NOTICE TO CASE READERS:
All business cases in the Garage 

Door News involve fictitious 
companies facing realistic business 

problems.

 

The Case Page
Case 30-1 Answer:

COVID-19

COVID-19 continues to impact our communities and businesses. We know that the industry is working hard to keep 
doors, gates and docks operational. Industry associations are providing on-line updates and resources to help businesses 
navigate the changing conditions. It is important to take care of family, employees and customers. Stay healthy. Stay safe.

Case 30-1: Non-Contract Sales
 For over 20 years, GDN Doors has been a successful door 
company with a focus on commercial and industrial projects and 
service. While there were several companies that focused on the 
commercial/industrial market, GDN Doors traditionally had the 
largest market share. As a general rule, the larger or more complex 
the installation, the higher the likelihood that GDN Doors would 
land the project.
 The company was known in the market for the quality of 
their work – especially on the contract service side. They understood 
that their customers needed their doors to be operating at all times. 
Typically, the company was higher priced, but not so much that they 
would lose substantial business.
 The company also did a fair amount of service work that 
was not based on service contracts. These were calls that came 
from businesses of all sizes and many industries that had one-time 
problems that needed to be solved – a broken spring on a rolling steel 
door, a forklift ran into a sectional door, problems with an operator, 
etc. 
 Bill, the General Manager, is less confident on the company’s 
pricing on these non-contract sales. As he looks at past invoices, 
he sees that there is substantial variance in pricing for seemingly 
identical projects. He wonders whether this means that they 
sometimes undercharge for work. 
 What advice do you have for Bill?

 There are several reasons why a company could see substantial 
differences in prices charged for similar non-contract work. Some of 
these reasons should concern managers because of the potential impact 
on sales and profits. But it is also important to understand that there 
are valid business reasons for the pricing differences that Bill has 
observed.
 Bill has said that he is worried that the company sometimes un-
dercharges for work. This is possible. It could be a sign of a more lenient 
salesperson or poor communications about acceptable price ranges. 
Either is not good for the bottom line. Ironically, the substantial price 
differences could be that the company sometimes succeeds with very 
high prices. In the short term, this increases profits – but only for those 
projects that were landed. That periodic high pricing may also cost the 
company some sales and discourage return customers.
 There are some very good reasons for price differences for 
non-contract work, and they all correspond with the reasons that many 
customers sign service contracts. Service contracts provide price 
stability in the face of seasonality, spikes in demand, bad weather, etc. 
So it is logical that non-contract pricing rises seasonally when bad 
weather causes multiple problems, etc. A door company may also give 
a discount to a company that they are interested in attracting as a new 
customer. 
 So the key is not the price difference, it is the reason behind the 
difference that is key.

Case 30-2: Diverging Priorities
 Bill and his brother Bob 
started GDN Doors almost 25 years 
ago. They had both been involved 
in the industry, and believed that 
they had the drive and work ethic 
to succeed on their own.
 Over the two-plus decades, 
the company had overcome 
recessions, new competition, and 
numerous other market factors to 
develop a successful company with 
a strong market share in two cities. 
The company was profitable and had 
excellent cash flow. Manufacturers 

sought them out because they were 
known as a company with solid 
purchase volumes that paid its 
invoices.
 The company was mature 
enough that the brothers had hired 
and trained skilled managers for 
each location. They both agreed 
that there was enough talent within 
the organization to compensate if 
any individual left. The company 
also had many loyal customers and 
brand awareness within the two 
markets. This meant that sales and 

profits were steady and predictable. 
And that is where the conflict 
between the brothers began.
 One brother saw the steady 
profit and cash flow, coupled with 
their experience and management 
resources as ideal assets to pursue 
a growth strategy. He suggested 
that GDN Doors either expand to a 
third city or launch a new business 
in their current markets: "We can 
use the profits from GDN Doors to 
fund the doubling or tripling of our 
business!"

 The other brother, one year 
younger at 57 has a different view: 
"We have the operation set up to 
fund our retirement and hand over 
a solid business to our kids. Why 
risk it?"
 How can this be resolved?
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Jonathon Riviera 
1 Year at Arrow Tru-Line

Commercial PTS

Our company’s strength comes from our  
employees. We hire the only the most  

capable and hardest-working team members 
to ensure our products exceed every  

expectation. When you work with Collier, 
you’re working with the best. 

A true, one-stop source for your Garage  
Door Hardware and Spring Needs.

115 DRUMLIN CIRCLE, UNIT 1 & 2 
CONCORD, ON  L4K 3E6 
(800) 446-6433A DIVISION OF ARROW TRU-LINE, INC.

The myQ Pet Portal 
Provides Smart 

Home Access 
for Pets

ILLINOIS - The myQ Pet Portal 
was recently introduced as the 
newest addition to the myQ Smart 
Access Ecosystem. The myQ Pet 
Portal allows homeowners to safely 
let their dog outside while they’re 
away. The solution also provides 
live video streaming and 2-way 
communication through the myQ 
Pet Portal app so people can stay 
connected to pets any time of the 
day.
 Designed to replace an 
existing exterior door, the myQ 
Pet Portal comes integrated in 
a select offering of Kolbe doors 
with material and color options 
to fit a home's aesthetics and is 
professionally installed. Integrated 
within the door, a hidden smart 
panel features a patent-pending, 
smart, elevator style opening 
mechanism that works with a 
custom collar sensor. The company 
notes that unlike conventional 
retrofit pet doors, the myQ Pet 
Portal is virtually unnoticeable 
from the outside, ensuring that 

visitors, passersby and animals 
won’t realize it’s there. 
 “A bright spot for many 
people in a challenging 2020 
has been adding a furry friend 
to the family. But as COVID-19 
restrictions begin to lift in 2021, 
many dogs will experience 
a dramatic change in their 
routine,” said Beril Altiner, 
Director of Product Marketing 
for Chamberlain Group (CGI). 
“The myQ Pet Portal can help 
alleviate some of the stress and 
expenses that might come along as 
schedules change. It’s a secure and 
convenient way to make sure your 
dog can go outside when they need 
to, while also giving you access to 
your best friend anytime through 
your smartphone.”
 Designed with home 
security, pet safety and a wide 
range of dog sizes in mind, the 
myQ Pet Portal works for dogs as 
small as 10 lbs. up to 90 lbs. and 
includes safety sensors to ensure 

Continued Page 10
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Raynor Worldwide Acquires 
Professional Garage Door 

Systems
ILLINOIS - Raynor Worldwide recently 
announced that it has acquired Professional 
Garage Door Systems, Inc. (ProDoor Systems), 
located in the Indianapolis suburb of Plainfield, 
Indiana, effective December 31, 2020.
 ProDoor is a regional manufacturer of 
opening price-point residential garage doors and 
commercial sectional doors. ProDoor’s products 
are distributed primarily through company-
owned wholesale distribution centers located 
in Plainfield, Indiana; Little Rock, Arkansas; 
Cincinnati, Ohio; Dallas, Texas and Nashville, 
Tennessee. In addition, ProDoor also owns and 
operates two professional installing dealers 
located in Plainfield, Indiana and the Nashville 
suburb of Clarksville, Tennessee. 
 JD Stearns will assume the position 
of President of ProDoor Systems as a wholly 
owned subsidiary of Raynor Worldwide.

 Mike Biddle, VP Manufacturing for 
ProDoor, commented, “We have enjoyed 
watching ProDoor Manufacturing grow over 
the past few years and are excited to join forces 
with Raynor to elevate both businesses to the 
next level. ProDoor was once a Raynor dealer, 
so it’s been a real pleasure to come full circle 
and bring our family businesses back together 
again. We’re enthusiastic about the possibilities 
for our future.”
 Ray Neisewander III, CEO of Raynor 
Worldwide, expressed his delight at the 
announcement: “This is an exciting moment for 
Raynor as we continue to fulfill our vision to be 
the preferred supplier of garage door products 
for our customers – we are not only gaining a 
new product offering, we’re also pleased to 
welcome some exceptional new colleagues to 
the Raynor family.” 

BOOK 
DISCOUNTS

CAR LEASING

CAR RENTAL

CELL PHONES

FUEL 
PROGRAM

INSURANCE

HOME 
FURNISHINGS

MAGAZINE 
SUBSCRIPTION 

SAVINGS

REAL ESTATE 
SERVICES

ROAD SIDE 
ASSISTANCE/

TRAVEL 
SERVICES 

TIME 
PLANNERS

TRAVEL 
DISCOUNTS

UNIFORMS

2800-14th Avenue, Suite 210
Markham, ON   L3R 0E4

Tel: 905-814-9260
Fax: 416-491-1670

Email: sherry@associationconcepts.ca

Manaras-Opera is pleased to offer the new SilencioTM line of low noise, UL325 listed, trolley apartment 
style operators to the commercial and industrial garage door market. 

With integrated noise reducing features, the SilencioTM operator is 4 times quieter than its predecessor. Equipped with 
the Manaras-Opera ECB with on-board radio receiver and monitoring of external entrapment protection devices, the 
SilencioTM operator is the silent choice to drive any UL325 compliant high-cycling industrial standard lift sectional door.

Call us for more information: 1-800-361-2260 www.manaras.com 

THE STRONG AND SILENT CHOICE  

     FOR YOUR DOOR IS SILENCIO

4X  

QUIETER

TM
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Midland Expands 
ThermoGuard Line

NORTH DAKOTA - In October, Midland Garage Door improved the 
thermal performance of their Steel, Smooth and V-Groove overlay doors 
by using ThermoGuard panels as their base. Offered in a variety of design 
options, these ThermoGuard polyurethane overlay doors are available in 10 
standard colors, multiple window, glass and hardware options.

Canadian Housing Starts 
Trended Higher 

in December
ONTARIO - The trend in housing starts was 239,052 units in December 
2020, up from 236,334 units in November 2020. This trend measure 
is a six-month moving average of the monthly seasonally adjusted 
annual rates (SAAR) of housing starts.
 “The national trend in housing starts increased in December 
2020,” said Bob Dugan, CMHC's chief economist. “Following 
pandemic-induced declines in early-2020, the trend in total housing 
starts has registered steady gains since May 2020. Despite the on-
going pandemic, these gains leave the year-end 2020 SAAR of total 
starts above the 2019 annual total.”
 Due to COVID-19, CMHC’s monthly Starts and Completions 
Survey (SCS) for December 2020 was not conducted in the Kelowna 
CMA. This did not impact the overall trend direction in December. 
CMHC will resume the SCS in Kelowna for January. CMHC will 
continue to monitor the situation in each center and adjust the SCS 
accordingly.
 CMHC uses the trend measure as a complement to the monthly 
SAAR of housing starts to account for considerable swings in monthly 
estimates and obtain a more complete picture of Canada’s housing 
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SEAL THE DEAL WITH SUPERIOR QUALITY 
FROM ADVANCED PLASTIC CORP.

WWW.ADVANCEDPLASTIC.COM
3725 W. LUNT • LINCOLNWOOD, IL 60712
Phone: 800-708-7527 • Fax: 847-674-2072

All products available from these 
reliable distributors! For complete information call or 

visit our website...

Bottom Seal

Door Stop (11 Colors)

Rolling Steel Bottom Seals

Spring Filler

Combo Btm. Seal Retainer

Guide Seal

Threshold Seal

Top Seal

Advanced Plastic Corp is the industry leader in manufacturing weatherseals and gaskets for all Commercial and 
Residential Overhead Doors. Our superior co-extrusion process guarantees the finest durable weatherseals available. 
Our superior customer service will go above your expectations by meeting just-in-time demands. Our products will 
add value to your overhead door.

17-A

Neighborly Acquires Precision Door Service
TEXAS - (PRNewswire) - 
Neighborly, a franchisor of home 
service brands, recently announced 
the acquisition of Precision 
Door Service, a garage door 
repair franchise headquartered in 
Titusville, Florida. The acquisition 
was finalized on December 31, 
making it Neighborly's fifth 
service brand acquired in 2020.
 "I am thrilled to be adding 
Precision Door Service's premier 
customer experiences, top-of-
the-line service offerings and 
experienced franchise owners to 
our global network," said Mike 
Bidwell, President and CEO of 
Neighborly. "Our Neighborly 
family includes 10 million 
customers who rely on our brands 
as the home for exceptional service, 
and we're proud to now add to our 
portfolio through this acquisition 
the needed and important service 

of garage door repair and 
installation. We look forward 
to working with the Precision 
Door Service team to collectively 
execute our strategy to 'Own the 
Home' through Neighborly home 
service offerings."
 Founded in the late 
1980s by Brian Tindall, who is 
reinvesting in the organization 
through franchise ownership 
following the sale of the company. 
Today, the organization's 
franchise network is more than 
100 locations across the United 
States and generates appropriately 
$300 million of system sales.
 As a result of this 
acquisition, Precision Door 
Service will benefit from the 
increased consumer awareness, 
new tools for growth and enhanced 
lead generation capabilities. 
Furthermore, Neighborly will 

add support for existing Precision 
Door Service franchise owners.
 "All of us at Precision 
Door Service are so excited to be 
joining Neighborly, such a well-
established and ethical franchisor 
with a renowned reputation for 
growing franchises," said Mike 
Brickner, President of Precision 
Door Service. "Over time, I've had 
the privilege of getting to know 

the Neighborly organization and 
many of its leaders and have seen 
firsthand how much this company 
values innovation and its Code 
of Values, which aligns well with 
our own corporate culture. The 
resources this change will bring to 
Precision Door Service are many, 
and we look forward to what it 
will mean for us over the coming 
months and years."

market. In some situations, 
analyzing only SAAR data can 
be misleading, as the multi-unit 
segment largely drives the market 
and can vary significantly from 
one month to the next.
 The standalone monthly 
SAAR of housing starts for 
all areas in Canada excluding 
Kelowna CMA decreased 

CANADIAN HOUSING STARTS (Cont'd)
by 12.2% in December from 
November. The SAAR of urban 
starts decreased by 12.8% in 
December. Multiple urban starts 
decreased by 15.1% while single-
detached urban starts decreased 
by 5.5%.
 Rural starts were estimated 
at a seasonally adjusted annual 
rate of 22,373 units.
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Nortek Control's 
2GIG EDGE Security 

Panel Wins Award 

CALIFORNIA - Nortek Control recently announced that the company’s 
soon to be released 2GIG EDGE Security Panel has won the Consumer 
Technology Association (CTA) 2021 Security and Surveillance Product 
of the Year Award. The new 2GIG EDGE Security Panel incorporates 
the latest in smart technologies and user features, built on a more secure 
platform. The award is part of the Mark of Excellence Awards presented 
every year by the Smart Home Division of the CTA. 
 "We know the 2GIG EDGE Security Panel is set to dynamically 
change the landscape of the security industry. Technology and innovation 
are at the core of our DNA at Nortek Control. As such, to be distinguished 
by one of the most sought-after awards of the year is a testament to the 
value our solutions bring to the market, and an important influence to 
our ongoing work," said Richard Pugnier, Vice President of Marketing at 
Nortek Control. 
 “The CTA Smart Home Division Mark of Excellence Awards 
sets the benchmark in our industry for the best in custom integration and 
installed technology. To be recognized among the best of the best is a 
tremendous honor, and acknowledges the important contribution our 2GIG 
EDGE Security Panel represents to driving the future of home security,” 
said Quinto Petrucci, Vice President of Product Management for the Nortek 
Control 2GIG brand. “Earning this award, the 2GIG EDGE Security Panel 
significantly raises the bar in providing advanced intelligence and privacy 
protection that firmly cements homeowner confidence with the ability to 
expand to meet future security demands.”
 The Nortek Control Builder Services Program is also a CTA Mark 
of Excellence Award winner for the 2021 Best Educational and Support 
Program. This program provides the tools, marketing, products and 
support helping integrators and builders educate homeowners about the 
latest integrated smart home system and technologies available. The 2GIG 
EDGE Security Panel will be the centerpiece in the Production Home 
Program’s product portfolio. The release of the 2GIG EDGE Security 
Panel is scheduled for the first quarter 2021.

Raynor Garage Doors 
Announces Promotion

ILLINOIS - Raynor Garage Doors recently announced 
the appointment of Rick Considine to the position of 
President of Raynor Garage Doors effective February 
1, 2021.
 As President, Considine will have 
responsibility for all day-to-day activities of 
Raynor Garage Doors and will provide oversight 
for the tactical plan execution of the company. Ray 
Neisewander III will remain as CEO of Raynor 
Worldwide and Chairman of the Board of Directors 
and will continue to be responsible for the vision and 
strategic direction of the company.
 “This promotion will bring a new level of both excitement and 
challenge to my career. I’m looking forward to it,” Considine commented. 
“To use a sports analogy, a coach is only as good as the team he surrounds 
himself with, and I am grateful to be surrounded by an incredible group at 
Raynor.”
 Considine began his career at Raynor in 2007 as the Vice President 
of Sales. In 2009, he was promoted to VP of Sales & Marketing and in 
2016 promoted to Senior Vice President of Sales & Marketing for Raynor 
Worldwide. In this role, Considine has led the company’s sales team, 
utilizing a multi-channel approach to maintain and grow Raynor’s market 
share.
 Prior to his career at Raynor, Considine worked for Lawson 
Products for several years. Lawson Products is a distributor of products 
and services for the industrial, commercial, institutional and government 
maintenance, repair and operations (MRO) market. Considine started as a 
Sales Agent and worked his way up to Zone, District and Regional Sales 
Manager prior to becoming the Vice President of Sales in 2002. In his role 
as Vice President of Sales, Considine was responsible for multi-channel 
development, including Call Center, Inside Sales, National Accounts, 
OEM production business, and E-Commerce.
 Considine holds a bachelor’s degree from Northern Illinois 
University.

Rick Considine

safe passage. 
 Features include: a 
uniquely assigned myQ Pet Portal 
Sensor worn on the dog’s collar; 
an auto-close and lock system that 
triggers after your pet traverses 
the opening for security and to 
ensure no “tailgating” takes place 
by the neighborhood raccoon; and 
a two-way camera and audio that 
enables real-time and recorded 
viewing so that a pet’s comings 
and goings can be seen at all times. 
The experience is managed via the 

myQ Pet Portal app, where alerts 
can be customized, preferences 
can be set for entering/exiting 
the portal and Daily Reports on a 
pet’s comings and goings can be 
received.
 The professionally installed 
myQ Pet Portal is available for 
pre-order on myQpetportal.com 
starting at $2,999.
 The myQ Pet Portal won 
the CES 2021 Best of Innovation 
Award within the Smart Home 
category. 

myQ PET PORTAL (Cont'd)
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ABX | IWBC Concludes 
First-Ever Virtual Experience

TEXAS - ArchitectureBoston Expo (ABX) 
recently concluded its first-ever Virtual Ex-
perience, in conjunction with IWBC, the Indus-
trialized Wood-based Construction Conference. 
The digital event was held December 2-3, with 
1,902 participants on the platform.
 The two-day event featured live and re-
corded educational workshops, four keynote 
presentations, exhibitor sponsored webinars, 
and networking opportunities. Most live ses-
sions were followed by Q&A to enhance col-
laboration and learning.
 The event featured a mix of educational 
conference workshops and programs, with 15 
live each day and 61 available on-demand. Cov-
ering 15 educational tracks, the workshops and 
programs have garnered 2,106 views.
 "All live classes have been recorded and 
are available on-demand, along with the exist-
ing on-demand sessions, to All-Access Pass reg-
istrants through March 31, 2021," said Lindsay 
Roberts, ABX Group Director. "Attendees also 

have the opportunity to earn up to 102.5 con-
tinuing education credit hours from AIA/HSW, 
LA CES, and GBCI."
 In addition to education, attendees also 
had numerous opportunities to interact with the 
118 exhibiting companies. Options were avail-
able to set virtual appointments, view videos, 
review materials, and learn about specific prod-
ucts through the Product Showcase area on the 
platform.
 "We had great exhibitor participation 
with nearly 3,000 meeting requests sent," said 
Roberts. "Even though we weren't face-to-face 
in Boston as we originally planned, our exhibi-
tors embraced this opportunity to engage with a 
new audience in a new way."
 First time registrants made up 47% of all 
virtual attendees. Architects made up the larg-
est job function at 47%, followed by Executives 
(Presidents, CEOs, Principals, Owners), Con-
sultants, and Project Managers.
 Virtual attendees joined online from 39 

states, with 73% from Massachusetts, followed 
by Texas, New Hampshire, California and New 
York. International attendees joined from 23 
countries with the largest representation from 
Canada, Australia, New Zealand and the United 
Kingdom.
 Focusing on social progress, inclusivity, 
and equity, the Women in Design Symposium 
was held during the virtual event and included 
the Award of Excellence Ceremony, a Keynote 
presentation, a happy hour, and two educational 
workshops.
 BosNOMA (the Boston chapter of 
NOMA, the National Organization of Minority 
Architects), also held their symposium during 
the virtual event. Offerings included a panel on 
working toward equity in practice, two podcasts 
on architecture and design, and a B.R.A.V.E. 
conversation with BosNOMA leadership.
 Registration will remain open at www.
abexpo.com through March 31, 2021, to access 
the on-demand presentations.
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Indented Hex Washer 
Head Self Drillers

Indented Hex Washer Head
Machine Screws - Plain &
Serrated Heads

Indented Hex Washer 
Head Serrated Self 
Drillers

Indented Hex Washer 
Head Serrated Tapping 
Screws Type A

Pan Socket Type A - AB
Tapping Screws

Pan Head Quadrex
Self Drillers

Indented Hex Washer 
Head (Lag Screw) Type A

Carriage bolts

Special High Hex Washer 
Head Tapping Screw Type A

Flat Head Carriage Bolts

Knurled Track Bolts

Short Neck Carriage Bolts

Flat Head, Round Head 
& Shoulder Rivets

Special Low Profile
Carriage Bolts

UNC Finished Hex Nuts

Hex Head Cap Screws

All product is JS1000 plated
Withstands 1,000 hours Salt Spray Test & 5 cycles in 
Kesternich (1 litre S02 per cycle) testing

Serrated Flange 
Locking Nuts

Flat Washers - Lock Washers
* NOTE: using serrated hexwasher screws & nuts 
eliminates the need for flat & lock washers

100% MANUFACTURED IN NORTH AMERICA 

1•800•263•3393 NORTH AMERICA-WIDE
www.lelandindustries.com • info@lelandindustries.com

• Zero Hinge Design for 
residence and retail space


• Single panel


• Bi-fold


• Meticulous steel fabrication


• NO straps, cables or bulky 
hinges


• Unrivaled performance 
features 


• Quiet hydraulic operation

PREMIER DOOR CO.  
Next Generation Hydraulic Doors

      P: 320-562-2222      
PREMIERDOORCO.COM

The Genie Company Announces 
Production Line Expansion

OHIO - The Genie Company 
recently announced the launch of 
an additional residential production 
line. This line will help Genie meet 
increasing demand both now and in 
the future as the company looks to 
help meet customer needs for the 
entire garage door opener category.
 “Genie has always been 
committed to mutually beneficial 
relationships with our channel 
partners and their businesses,” 
said Genie President Mike Kridel. 
“That especially includes planning 

on our end to help them with their 
future growth and profitability. The 
addition of this new production line 
ensures we can provide the volume 
and quality of products they need, 
giving them full confidence that we 
can match their selling initiatives.”
 The value of the production 
line is not only overall capacity 
but its versatility in that it can run 
almost every opener model that 
Genie carries. The production 
line is also capable of quick 
modifications to meet future needs 

in case market demand shifts from 
one type of opener to another.  
 Randy Furbay, Plant 
Manager, said, “We’re very pleased 
we can provide our channel partners 
fast lead times to allow them to focus 
on sales and service. The pandemic 
provided challenges we’ve never 
seen before as far as production, 
material and transportation issues, 
but we came through them stronger 
than ever. Now with the addition 
of this production line we can give 

our entire customer network even 
more confidence that we can fully 
support their needs no matter how 
much demand they provide us.”
 The company notes that 
safety and quality checkpoints 
are designed throughout the 
production line. This ensures team 
members have a safe environment 
and the products have the high 
quality expected by Genie end user 
customers, including homeowners 
and builders.

Midland Introduces 
New Brushed Aluminum 
Windows
NORTH DAKOTA - In October, 
Midland Garage Door introduced 
its new Element brushed aluminum 
window. It is available in 11.5" x 
11.5" frosted glass and features 
double glazed panes that are salt 
spray resistant. 
 This contemporary option 
is exclusively available with 
Midland's ThermoGuard Flush 
panel doors.



The Garage Door News 13 FEBRUARY  2021

MANAGEMENT

Decision Criteria
Sometimes the criteria you use to decide are more important 
than the alternatives you consider

By Dave Bussière, PhD

Every manager faces problems that 
need solving or opportunities that can 
be undertaken. They consider their 

company’s strengths and weaknesses. They 
look at competition, the economy, and consumer 
trends. And that perspective – sometimes over a 
multi-month thought process – typically results 
in 2-4 actionable options that can solve the 
problem or take advantage of the opportunity.
Usually, managers focus on those alternatives. 
 There is, however, an alternate strategy. 
Before spending time thinking about alternative 
actions, often it is better to shift to decision 
criteria. And ideally this is done before spending 
too much time on the alternative actions.
DECISION CRITERIA
 When faced with alternative courses 
of action, managers need to determine how to 
decide which option is best. And yet, rather than 
focusing on the importance of different decision 
criteria, more time is typically focused on the 
generation of ideas.
 Understanding how to decide is as 
important as understanding the options that 
are available in any given situation. Decision 
criteria are the factors that are most important 
to an organization. In general terms, they can 
be categorized into two broad categories: 
organizational and situational.
Organizational Criteria
 For most successful companies, there are 
things that define the company. At times this is 
through a formal Mission and Vision Statement, 
but more frequently it is defined by a company 
ethic – the things that you will or will not do.
 So, if we look at pricing, a company can 
have a stated or unstated policy of “we will not 

be undersold.” This implies that Price will be an 
important criteria in any decision. And because 
price is important, cost control is important. So 
it should be thought of as an active criteria. 
 And this is very different for a company 
that focuses on quality/warranty. This implies 
that price and cost become much less of a 
criteria. They are still considered, but would not 
dominate decision making.
 Additional organizational criteria could 
focus on brand loyalty, repeat customers, etc.
Situational Criteria
 The list of situational criteria is typically 
longer. It usually includes a focus on financial, 
risk and operational variables.
 

Financial criteria typically include issues such 
as price points, sales (units or $), profit margins, 
cost control, market share, cash flow or return 
on investment.
 While these all seem similar, they 
are more different than you expect. Take, for 
example, sales and market share. They may seem 
to be measuring the same thing, but a company 
can gain in year-over-year sales without gaining 
any market share (percent of the market that the 
company sells to) if the market is expanding. 
Similarly, sales and profits can seem similar 

as objectives. A company can achieve a profit 
increase by cutting costs while maintaining 
current sales levels.
 Risk variables typically focus on 
minimizing the downside of any action. As such, 
a risk focused decision criteria will look at the 
potential negative impact of an action on cash 
flow, profitability, and company reputation. 
 These types of decision criteria are 
usually important when the risk of a downside 
can dominate a decision. It is a manager saying: 
“I am OK with this not working, but if it 
alienates our current customers, that would be 
a disaster!” 
 The final situational decision criteria 
variables deal with operational variables. Before 
listing potential operational decision criteria, an 
example may help. 
 Imagine that a company has the 
opportunity to do activity X. It had substantial 
potential positive impact on future sales and 
profits. Everything looks good. But the IT and 
accounting areas inform you that they cannot 
make it happen. The idea may still be good, but 
there would be many impediments before the 
idea could be implemented.
 So, system constraints become relevant. 
Computer systems, workforce issues, available 
cashflow, etc. All of these can enable or constrain 
a strategic idea.
CONCLUSION
 In the end, the key issue is that the 
decision criteria used to evaluate alternatives 
is as important as the alternatives themselves. 
Organizational and situational constraints can 
substantially impact the viability of any course 
of action.

Understanding how to 
decide is as important as 
understanding the options 
that are available in any 

given situation.

Past issues of The Garage Door News are available at  
www.garagedoornews.com
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CROSKILL OVERHEAD 
DOORS LTD.

1-800-567-7472
email: lynda@croskilldoors.ca

519-291-1034 • FAX: 519-291-5661

CUSTOM POWDER COATING
OF HARDWARE

----------
MANUFACTURER OF:

FULL VIEW ALUMINUM DOORS
----------

POLYCARBONATE DOORS
----------

CR175 STEEL INSULATED DOORS
----------

CUSTOM BUILT WOOD
CARRIAGE HOUSE DOORS

----------
24 GA STEEL

REPLACEMENT SECTIONS
----------

1-800-567-7472
Email:  sales@croskilldoors.ca

Historic N.J. Firehouse Reveals 
New Haas Door Garage Doors

OHIO - Built in 1870, the Market Street 
Firehouse in Morristown, N.J. today serves as 
a location for antique fire trucks and historical 
items. During its 150th anniversary year, the 
brick structure received an exterior upgrade 
including new Haas garage doors in dark green, 
matching trim work in dark green and a red 
entry door.
 “The design of the garage door was 
chosen by a fire department member who is 
well versed in historical structures,” says Robert 
Flanagan, chief of Morristown Fire Bureau 
in N.J. “The team at Durable Doors helped us 
find the carriage house style garage door in the 
American Tradition Series from Haas Door.
 “We wanted windows in the garage doors 
to showcase the antique equipment in the fire 
house, so we requested a custom design of two 
different panels of tempered glass. The exterior 
of the building has always been red brick with 
dark green trim, so we are exceptionally pleased 
with the Hunter Green on the garage doors. 
We were even able to get the same Sherwin-
Williams paint color used on the garage doors 
for the window trim!”
 Located at 15 Market Street, the structure 
houses two companies, the Washington Engine 
Co. and the Independent Hose Co. No longer in 
use, volunteers continue to restore the Market 
Street Firehouse and the first motorized fire 
truck, which sits at the location. 
 “This historic firehouse is very much 
a part of the fabric of Morristown,” says Joe 
Kretschmer with Durable Door out of Denville, 
N.J. “The older commercial flush garage doors 
had small porthole lites. Those garage doors had 

seen better days. 
 “We’re excited that 
our company was able to 
install the American Tradi-
tion Series doors (Model 
922) that look so good on 
this great piece of local 
history.”
 According to Chief 
Flanagan, who has been 
with the department since 
1985, the design of the 
new garage doors “balanc-
es” with the large windows 
situated above them.  
 “This firehouse has 
been here for 150 years,” 
says Flanagan. “It was the first fire station in 
Morristown. Just imagine how many fires the 
crews have responded to during that time. That’s 
an incredible accomplishment. Now, with our 
restoration complete, that history will be shared 
with future generations.
 “These Haas garage doors are definitely 
an upgrade for the firehouse. Yet, in a wonderful 
way, they look like they fit in perfectly with 
the historic setting. We’re really pleased with 
their functionality, their style and their terrific 
architectural look.”
 The American Tradition Series garage 
doors are handcrafted at the Haas Door facility 
in Ohio. Each board is individually cut, matched 
and attached to provide a precise fit and 
appearance.  Made of durable steel, the carriage 
house style garage doors resemble real wood, 
but without the maintenance.

 “When we were 
originally creat-
ing the American 
Tradition Series we 
imagined the time-
less beauty of car-
riage houses from the 
1800s,” says Jeffery 
Nofziger, president 
of Haas Door. “This 
firehouse is the per-
fect way to showcase 
these garage doors. 
Looking at the exte-
rior of this property, 
it accurately reflects 

when the firehouse was originally built. That’s 
the handcrafted quality we want to bring to all 
our garage doors. We use modern materials that 
provide low maintenance and the authentic look 
of wood.”
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Amazon Expands Availability of In-Garage 
Delivery Service to More Prime Members

ILLINOIS - Amazon and myQ 
smart garage technology are 
expanding Key by Amazon In-
Garage Delivery to more Amazon 
Prime members in over 4,000 
cities across the U.S. Last Spring, 
Key by Amazon integrated with 
myQ smart garage technology to 
launch the Key by Amazon In-
Garage Delivery service. Amazon 
has successfully fulfilled over 2 
million In-Garage Deliveries with 
the help of myQ. To meet growing 
demand and to provide more Prime 
members with the option to select 
in-garage delivery at checkout, 
Amazon has expanded the free, 
secure and contactless service to 
new cities in the U.S.
 “Key by Amazon In-
Garage Delivery receives high 
customer ratings (4.7 Stars) and 

has quickly become the leading 
delivery option for many Prime 
members,” said Tyler Lenczuk, 
Director of Delivery Services for 
Chamberlain Group. “Not only 
has it become a package delivery 
option that Prime members can 
trust to protect their packages 
against damage, weather and theft, 
but it has also provided a true 
contactless delivery experience 
during the pandemic.”
 Earlier this year, myQ 
expanded its Smart Access 
Ecosystem to include cameras and 
locks. Homeowners can now add 
a myQ smart lock and camera to 
their myQ smart garage to watch 
deliveries happen in real-time 
and automatically lock the garage 
passage door when a delivery is 
taking place.

 The myQ and Key by 
Amazon relationship continues to 
grow with the availability of Key 
In-Garage Grocery Delivery, a new 
service that allows eligible Prime 
members to have their grocery 
orders from Whole Foods and 
Amazon Fresh delivered securely 
into their garage. At launch, 
the service will be available in 
select areas of Chicago, Dallas, 
Los Angeles, San Francisco, and 
Seattle.
 “When we first developed 
myQ, it was to answer the often-
thought question while driving 

away from home - ‘did I remember 
to close the garage door?’” said 
Jeff Meredith, President and Chief 
Operating Officer for Chamberlain 
Group. “While myQ certainly 
provides peace of mind for that 
nagging question, it has also 
evolved to enable secure access to 
the garage for delivery of Amazon 
Prime packages. User adoption 
of in-garage package delivery 
has accelerated rapidly since its 
launch in April ’19 and we expect 
the growth of this contactless, 
secure service to continue going 
forward.”

Links to our advertisers are available at 
www.garagedoornews.com



The Garage Door News 16 FEBRUARY  2021

CLASSIFIEDS

Garage Door Company in North 
Texas Grayson County for Sale 

We do garage doors as well as custom 
gates. Annual sales $350,000 and it 
comes with the 2011 3500 HD Z-71 
truck, has 180000 miles and trailer 
for installs. We have lots of door and 
gate parts to go with as well as some 
equipment. Millermatic 175 Welder, 
Lincoln 120 welder, Generac 4000 
generater, Chop Saw, Stihl Chop Saw, 
Concrete Mixer, Hot Water Pressure 
Washer, Trencher. Price $285,000 OBO, 
For more info contact me at: 

gatesofiron@yahoo.com or
Call/Text 903-647-0876

Garage Door Business for Sale
New Orleans, Louisiana

Successful business selling, installing, 
repairing and servicing Steel, Aluminum 
and Wood residential and commercial 
garage doors and operators since 1979. 
A fully functioning company with a 
sterling 38 years professional reputation 
in the Metro area and a solid, loyal 
and diversified customer base. Owner-
Manager retiring. The company can grow 
exponentially with a new generation 
of visionaries. Authorized dealer of 
LiftMaster and Wayne-Dalton products. 
Sale includes name, trademark, phone 
number, customer’s list, inventory, 
materials, one Chevy “Silverado” 
truck, tools, ladders, website, etc. NO 
DEBTS INCLUDED IN SALE. Price on 
demand.  

Contact: 
Gino Loiacono 504-338-4466

Pat Kahn 504-450-4506

WESTERN COLORADO GARAGE 
DOOR BUSINESS FOR SALE

Lucrative residential and commercial door 
business (of 22 years), serving beautiful 
Western Colorado for sale by retiring 
owner. Sale includes extensive customer 
base, all inventory, equipment and GMC 
vehicles. Would also entertain including 
42 wooded acres, home and two shops. 

Email gregwill01@gmail.com with 
inquiries or for video tour.

FOR SALE (TURNKEY BUSINESS)
COCHISE GARAGE DOOR COMPANY 

LLC Established 1987
VETERAN OWNED

3RD GENERATION OWNER RETIRING 
after 50+ years of Service

Located in Southeast Arizona, Cochise 
Garage Door Company LLC is Cochise 
Counties' first and ONLY full time residential 
garage door company.  This is a service and 
repair business requiring technical training 
in electronic troubleshooting on all major 
brands of residential garage door operator 
systems.
* Owner willing to pass on over 50 years 
of training and experience.
SALE INCLUDES:
* FORD F-150 PICK UP TRUCK, set 
up for service, repair, and installation of 
garage doors and garage door operator 
systems.
* COMPLETE INVENTORY of new 
repair parts from A to Z.
* DEALER FOR 50 YEARS with 
MVP, 30 YEARS with Wayne Dalton, 
Fehr Brothers, Chamberlain and Genie 
Operators, Overhead Door Corporation,
Resources Ind. and 10 YEARS with Linear 
and GTO.
* COMPLETE CUSTOMER LISTING 
with over 3000 entries including many 
repeat customers for yearly service, 
repairs, and sales. Outstanding reputation 
for customer service and professionalism 
leading to many, many customer referrals. 
Also do work for many local and out of 
town real estate companies.
* COMPLETE TRAINING IS 
NEGOTIABLE!
* COMPANY IS DEBT FREE and ready 
to expand.
Do Not miss this GOLDEN opportunity!

FOR MORE INFORMATION CALL 
520-378-1013 OR

EMAIL:  trisickels@msn.com
VETERAN OWNED

The Lighter Side

Safety Manager 
Banko Overhead Doors, a leading garage 
door company in Tampa, FL is seeking 
an experienced Safety Manager. The 
Safety Management position leads and 
directs the Driving, Health, and Safety 
programs for Banko Overhead Doors, 
Inc. Responsibilities include, but are not 
limited to the design, implementation, 
and management of all safety policies, 
procedures, and activities in accordance 
with all local, state and federal (EPA, 
OSHA, etc.) requirements to ensure 
regulatory compliance.  
Qualifications
• 5+ years of experience in a safety 
administrative capacity.
• Associate’s or bachelor’s degree in 
safety related field.
• Demonstrated proficiency with data 
manipulation and report production.
• Must be well-organized, accurate, 
and attentive to detail.
• Must be able to maintain a high level 
of confidentiality. 
• Knowledge of federal and state 
OSHA regulations.
• Previous experience in the 
construction industry (or similar 
industry).

HIRING CONTACT
Niki D’Angelo

Banko Overhead Doors
ndangelo@bankodoors.com

**Applicants should not call in about 
job. All applicants should apply per the 
garagedoorjobs.com app or via email 

to ndangelo@bankodoors.com. 
NO PHONE CALLS PLEASE**

Well Established Commercial & 
Industrial Door Company for Sale in 
Sunny San Diego County, California

Servicing all of San Diego county & 
Southern Riverside counties for more than 
15 Years. Current Long-Term contracts 
in place with many large Customers. 
Servicing all types of Doors: service 
and sales of all types of commercial and 
Industrial doors, Automatic Doors, Roll 
ups, Overhead Sectional, Storefronts, 
Hollow Metals, Fire Door Testing, Gates 
& Operators, Docks, Door Hardware, etc. 
Sale Includes multiple service vehicles 
ranging from 2016-2019. All vehicles 
included in sale including all inventory 
and equipment, forklift, trailers, office 
furniture, computers, copiers. Current 
long-term lease of office /warehouse 
building will transfer to new owner if 
desired. Asking 5 x Profit = approx. 
$2.2- 2.5. Owner is willing to stay on 
during transition period 6 months-1 year. 
Serious Inquires only!
Email: sdcommercialdoor@gmail.com

TERRITORY SALES REPRESENTATIVE
SKYLINK is seeking Independent Outside Territory Sales Representatives in various 
regions of the USA and Canada. We are looking for individuals that are self-motivated, 
eager and able to work on their own to promote the sales of garage door openers and 
accessories. You will be responsible for building and maintaining relationships with 
our current customers as well as finding new accounts. In addition, you will drive 
market share growth and show how our products can help a dealer achieve superior 
results. Experience in the garage door industry is required. Training and support will 
be provided and some travel is expected. We have a large database of leads to contact 
but generating new leads and customers is a must to be rewarded with a generous 
compensation. If interested in a successful and rewarding career please send your 
resume to hrca@skylinkhome.com

Central Illinois Garage Door Company for Sale
High profit margin 20% residential, 80% commercial Service and Sales. 24 years 
in business. “Very loyal” customer base. $250,000.00. Company has No debt. Sale 
includes Name, phone number, Customer’s  list, 2011 F450 cab and aluminum service 
box, ladders, ladder rack, Lincoln Welder, torch on board. Inventory, Heavy duty 60 – 
40 split tilt galvanized trailer and 26’ Terex platform lift. Owner will be available for 
transition up to 3 months. Will do introductions where needed. 

Contact: Larry Haedicke. Land line  (309) 699-2100
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These questions are real, and the answers are provided by other internet users, not by the Garage Door News. We are printing 
these questions to let the industry know what types of information people are looking for about garage doors and garage door 
openers. The answers will give you an idea of what type of "neighborly advice" is being given out.

NOTE: These questions and answers are from various home im-
provement newsgroups on the internet. These questions are real, and 
the answers are provided by other internet users, not by the Garage 
Door News. We are printing these questions to let the industry know 
what types of information people are looking for about garage doors 
and garage door openers. The answers will give you an idea of what 
type of "neighborly advice" is being given out. 

FROM 
THE
WEB

QUESTION 1:   Automatic reversing systems
QUESTION 2:   Garage door security

THIS MONTH'S QUESTIONS

These questions and answers are 
from Quora.com

QUESTION 1:
Why does my garage door stop 
and go back up?

QUESTION 1, ANSWER 1:
Automatic garage doors have 
safety features which will cause 
the door to reverse and go up if 
it senses that the door is hitting 
something. It is probably sensing 
an obstruction of some sort and 
causing the sensor to back up. 
The first thing that needs to be 
done would do is disengage the 
mechanism connecting to the 
drive. There should be a rope or 
chain. If you pull it disconnect 
it from the drive system. Next, 
manually open and close the 
door, it should feel smooth and 
easy to open and close. If you 
feel a spot where you need force 

that is the area where you need 
to examine. Something may be 
dragging or otherwise hitting 
on the track. There is also a 
photocell which will stop the 
door if it detects an object. If 
you cannot find a problem there 
should be a sensitivity adjustment 
near the motor itself that might 
need a slight tweak. When I had 
problems like yours, it was always 
something mechanical.

QUESTION 1, ANSWER 2:
I had this exact problem at my 
daughter’s house last year. I 
couldn’t work out why it was 
happening until I read the 
instruction manual and carefully 
examined the door. It seems 
that the sensors on the door that 
stops them closing if something 
is in the way is also affected by 
spider webs. A spider had built 
a web over the sensor and then 

the door sensed somthing in the 
way so it re-opened. I cleaned 
away the spider web and no more 
problems. I just shook my head.

QUESTION 1, ANSWER 3:
If the door starts to go down 
then immediately reverses to go 
back up those top few inches, 
that indicates the safety “eye” 
is not working or is blocked 
or knocked out of alignment. 
A spider web can be enough to 
block the eye. The eye is a pair 
of black boxes at the bottom of 
each door jamb.
 If the door tries to close but 
reverses as it goes down and may 
get near the bottom, it indicates a 
physical obstruction or friction. 
Check around the door track to 
see if something has fallen into 
the door track area. Wet door trim 
wood can swell and cause this 
kind of an interference.
 In some cases, the auto 
reverse tension is set too low. 
This may have a slight bit of 
adjustment. Do not over tighten 
this. It is a safety feature to 
prevent a child from getting 
caught under a closing door.

QUESTION 1, ANSWER 4:
Gremlins? You need a garage door 
tech.

QUESTION 2:
How do I maintain garage door 
security?

QUESTION 2, ANSWER 1:
If you think some unauthorized 
person is opening your garage 
door, get a security camera with a 
light that is motion activated. Have 
the images sent to your phone or 
cloud storage for later review.

QUESTION 2, ANSWER 2:
If you mean securing the door 
to keep others out then there are 
slots in the rails on both sides that 
the door rollers roll up on. They 
are made so you can put a padlock 
in the slots to keep the door from 
being raised.

QUESTION 2, ANSWER 3:
Reset the codes to all of your 
remote controls and keep your 
garage door closed.
 Google the brand of 
opener you have and follow the 
instructions for resetting the codes.
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Monthly New U.S. 
Residential Construction 

for December 2020
WASHINGTON, D.C. - The 
U.S. Census Bureau and the U.S. 
Department of Housing and Urban 
Development jointly announced 
the following new residential 
construction statistics for December 
2020:
Building Permits: 
 Privately-owned housing 
units authorized by building permits 
in December were at a seasonally 
adjusted annual rate of 1,709,000. 
This is 4.5 percent (±1.4 percent) 
above the revised November rate 
of 1,635,000 and is 17.3 percent 
(±1.8 percent) above the December 
2019 rate of 1,457,000. Single-
family authorizations in December 
were at a rate of 1,226,000; this is 
7.8 percent (±0.9 percent) above 
the revised November figure of 
1,137,000. Authorizations of units 
in buildings with five units or 
more were at a rate of 437,000 in 
December. 
 An estimated 1,452,000 
housing units were authorized by 
building permits in 2020. This is 
4.8 percent (±0.4 percent) above 
the 2019 figure of 1,386,000. 
Housing Starts: 
 Privately-owned hous-
ing starts in December were at a 
seasonally adjusted annual rate 
of 1,669,000. This is 5.8 percent 
(±11.0 percent) above the revised 
November estimate of 1,578,000 

and is 5.2 percent (±10.1 percent) 
above the December 2019 rate of 
1,587,000. Single-family housing 
starts in December were at a rate 
of 1,338,000; this is 12.0 percent 
(±13.4 percent) above the revised 
November figure of 1,195,000. The 
December rate for units in build-
ings with five units or more was 
312,000. 
 An estimated 1,380,300 
housing units were started in 
2020. This is 7.0 percent (±2.3 
percent) above the 2019 figure of 
1,290,000.
Housing Completions: 
 Privately-owned housing 
completions in December were at 
a seasonally adjusted annual rate 
of 1,417,000. This is 15.9 percent 
(±14.8 percent) above the revised 
November estimate of 1,223,000 
and is 8.0 percent (±12.2 percent) 
above the December 2019 rate of 
1,312,000. Single-family housing 
completions in December were 
at a rate of 984,000; this is 10.2 
percent (±17.0 percent) above the 
revised November rate of 893,000. 
The December rate for units in 
buildings with five units or more 
was 422,000. 
 An estimated 1,290,600 
housing units were completed in 
2020. This is 2.8 percent (±3.4 
percent) above the 2019 figure of 
1,255,100.

Garaga 
Upgrades Website

QUEBEC - Garaga recently 
upgraded its website to make 
it easier for consumers to find 
a garage door and to choose a 
dealer quickly. The upgrade in-
cludes new menus and larger 
photos. 
 The company notes that 

data has shown that there was a 
significant increase in traffic for 
both dealer and manufacturer 
websites in 2020, and making 
sure customers can find what they 
are looking for quickly on a site 
and accessing customer reviews 
will be crucial in 2021.

QUALITY 
S P R I N G S  F O R 

DEPENDABLE 
P E R F O R M A N C E

FOLLOW US ft ix

SERVICESPRING.COM 
833.772.3667



The Genie Advantages Are Clear
MODEL 6170 

Eliminate rail & powerhead from ceiling for a clean & open look to your 
garage. Enjoy the view or use freed-up space for storage or other purposes.

Compact design fi ts into tight side room spaces between track & wall.

Integrated battery backup

Powerful, quiet 24v DC motor opens doors up to 14’ high & 850 lbs.;
including standard lift, high lift up to 84”, or vertical lift track.

Bright LED light  fi xture, door lock, & wireless wall 
console with 10, 20, or 30 second closing delay

 RESIDENTIAL WALL MOUNT GARAGE DOOR OPENER

The Genie Advantages Are Clear

Model 6070: Comes without Aladdin Connect®

or battery backup although either can be added later.

SAFE-T-PULSE ™ SYSTEM
Patent Pending Internal Cable Tension Monitoring

• Electronic pulsing during initial door travel detects slack 
cables & stops unsafe operation

• Innovative, internal cable tension detection eliminates safety 
concerns of external detection being bypassed or improperly aligned

• No external cable tension monitor means quicker 
installation & less service calls

www.geniecompany.com

SAVE TIME. SAVE MONEY.
Easy, intuitive setup; instant, clear readouts; advanced diagnostics — these are 
just some of the keys to your commercial operator success. With specifi cations 
available for hundreds of models, Genie® commercial operators will help you 
win even the toughest of projects.

Integrated Wi-Fi control

Genie is your one stop for residential openers, commercial operators, & accessories!



Innovative door products

SER VICE DOOR INDUSTRIES 1340 Mid-Way Blvd Mississauga, ON, L5T 2G8
PHONE: (905) 670-1200       FAX: (905) 670-8830       WEBSITE: www.servicedoor.com
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6640 Davand Drive
Mississauga, ON

#701 - 19055 Airport Way
Pitt Meadows, BC

Visit our social media for the latest updates

  6210 - 48 Street SE
Calgary, Alberta

www.merik.ca

Glass Aluminum Doors
Integral horizontal 
reinforcing trusses and dual 
�n between section seals are 
only two of the standard 
features that set them apart 
from other doors available on 
the market today

All aluminum doors are 
manufactured from 6063-T6 
high quality aluminum alloy 
extrusions with a standard 
�nish of clear anodized, 
duracron white enamel, black 
anodized and brown.

Local manufacturing ensures quick delivery times


